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SEE HOW CONVENIENT IT IS TO MASTER 
ELECTRIC WATCH SERVICE AND REPAIR 


Now a proven reality in its fifth year, the 
Electric* Watch is here to stay—and sell! 
To help all practicing watchmakers back 
sales with service, Hamilton now offers a 
range of Electric Watch Service Courses 
suited to your convenience: 


1.A free one-week factory training course 
at Lancaster, Pa. 

2.Electric Watch service training au- 
thorized in six recognized horological 
schools across the country. 


.Watchmakers Association sessions in 
your area. 


. lf attendance at any of these is not con- 
venient, you can now learn to service 
and repair the Electric Watch at your 
bench. en 


For complete information on any or all 
of these courses—in the factory, in your 
area, or at your home—write: R. W. Slaugh, 
Head Watchmaker, Hamilton Watch Co., 
Lancaster, Pa. 


FIA N71ILTOlN, 


* Patented 


+4. 


creator of the world's first electric watch 






















“eOHUNEN | wv 1960 
Dear CHRONOGRAFIC Owner: 


We want to thank you for the trust you have placed in our product during the year 1960, 
a esas 













Our new model, the 
CHRONOGRAFIC RECORD, 
the printing brother of the 
JUNIORS and CHAMPIONS 
came out this year, and its 
ACCEPTANCE by American 
watchmakers surpassed even 
our high strung expectations. 





$495.00 
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Perhaps you can help us to give full information service to the trade . . . In many cases we do not 
know the addresses of our customers. The registration card which accompanies each machine is not 
always returned to us, and there is always a percentage of loss and misplacement of these cards when 
the machine is first sent to our distributors. If you have not received technical bulletins from us by 
mail since purchasing your machine, please mail us the attached coupon at the bottom of the next page F 
as soon as possible. We will then be able to provide services for you in 1961 which we are confident 

will prove valuable to you and which cost you nothing. ' 


These free services will immediately include: 


| Supplying you with decals, which you can use in window displays or under your sales counter to iden- 
tify you and your store with the most modern electronic equipment. Your customers will be interested. 
2 Distribution to you for AW! WATCH INSPECTION MONTH (March) of our seven-color print of a 
modern watchmaker with modern equipment in II'' by 13'' dimensions suitable for framing under 
glass for a dramatic window display with plenty of customer impact. 
3 FREE mailing to you, starting this month, of a complete new 7l-page GREINER ELECTRONIC HAND- M 
BOOK containing many helpful hints for use of our machine plus the following technical information: ol 
@ PRACTICAL WATCH REGULATION ESCAPEMENT ERRORS | 
@ THE AMPLITUDE (Arc of the Balance Wheel) AND 4 OUT OF BEAT (The Two Rows of Dots) w 
ITS MEASUREMENT @ MAGNETISM I 
@ ISOCHRONISM P 
@ THE TEMPERATURE COEFFICIENT @ THE EARPHONE 
@ PERIODIC RATE VARIATIONS (Gears) @ DYNAMIC POISING W 
All of this interesting material will be sent to YOU, as a CHRONOGRAFIC OWNER, as soon as we re 
have your correct address. 
On December 15 as part of our current expansion program we moved to our new building 
where we will be able to provide you with even better service than in the past. 
Our new address is: 195 SHIPPAN AVENUE, STAMFORD, CONN. Our telephone number is DAvis 4 2165, 6. 
Whenever you are in our area, take the Elm Street Exit from the Connecticut Turnpike and have a look 
at our exciting display of machines for watch manufacturing and repair. We will be happy to make 
your acquaintance. 
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\ AMERICAN GREINER 


ELECTRONICS, INC. 
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N 1961 
1960, § Dear WATCHMAKER: 


First . . . whether you are the happy owner of a CHRONOGRAFIC or not, we want to 





he extend our best wishes for a healthy and successful year. 
RD, 
the Also... we have some good news for you: 
»NS 
its Our CHRONOGRAFIC SUPER, the most 
ican versatile and sensitive watch rate recorder 
ven on the world market today will be equipped 
ons. with a 10:1 PAPER FEED REDUCTION GEAR 
without additional costs. 
do not This increases the recording sensitivity of the 
ae. CHRONOGRAFIC SUPER by 10 times. As 
us by a specialist for high grade watches you have 
nffdent the means of tracing down error to the 
closest tolerances in so-called ‘'trouble- 
watches."' Isochronism and gear tests can 
to iden- be run for many hours on only a few feet of 
prested. 
aaa $725.00 record tape. 
} under 


HAND. We hope that 1961 will afford us greater opportunity than ever to make our machines and 
‘mation: our practical working methods part of your work life at the bench. Our technical speakers 
will be at as many conventions as possible to help answer your questions and solve your 
problems. LOOK FOR THEM. 


With the GREINER ELECTRONIC METHOD we will continue to demonstrate modern watch 
as we repair and test procedures to as many watchmakers as possible, and we will continue to 
make this information easily available at your bench through our TECHNICAL PUBLISHING 
— AND MAILING SERVICES which are provided to all watchmakers who want them without 


a look charge. Our mailing list now contains 32,000 names. Please make sure that your name is 
jo make included. 
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: Please Mail This FOR OWNERS ; 
' COUPON to Our New | own CHRONOGRAFIC _________! 
: Address: . (model) 1 

peices ee oe I t - 

: AMERICAN GREINER ELECTRONICS, INC. eee ee ere ee 
| 195 Shippan Ave:, STAMFORD, Conn. thing — warranty, certificate, Greiner ; 
' FOR NON-OWNERS chart file, bulletins, decals, handbook. : 
| | would like to receive: " 
: Complete information about your machines ; 
t Address of your nearest distributor : 
1 A CHRONOGRAFIC mode! on 14-day trial without obligation, freight : 
| prepaid. : 
: NAME_ oe “= : 
1 ADDRESS atte Sanam : 
' 

a BT EEE rea ee oo Se : 
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@ Elliott D. Halpin, owner of Elliott's 
Jewelers, Fitchburg, Mass., recently won a 
$1,000 U.S. Savings Bond as first prize in a 
Benrus Watch Company, Inc., nationwide 
“Three-Year Guarantee Contest" for jewelers 
and their employes. Mr. Halpin's description 
of how he explains the values and benefits 
of the Benrus unconditional guarantee to his 
customers topped hundreds of other entries. 
Jay Kay Lazrus, Benrus executive vice presi- 
dent, personally made the award. A second 
prize of a $600 Bond was won by Miss Grace 
Carter, Rosenberg Jewelers Ltd., Columbus, 
Ga., and a third prize of a $100 bond went 
to Harry Balin, Southern Jewelry Company, 
San Antonio, Tex. Ten other honorable men- 
tion winners each received a $25 bond. 

@ Rodania Watch a. Inc., Time 
& Life Building, Rockefeller Center, New 
York City, recently distributed a 0 
color brochure illustrating and describing 
several featured lines. 

@ Acme Lite Products Co., Inc., Congers, 
N. Y., has begun marketing four models of the 
Magniflex Lamp recently designed by the 
company for precision work. Each lamp pro- 
vides an optically-ground, double-convex mag- 
nifying lens five inches in diameter to permit 





distortion-free magnification. Focal length of | 


the lens is 13 inches and power is three 
diopters. A 22-watt circline fluorescent tube 
provides cool shadow-free illumination. 

@ Trade agreements were signed recent- 
ly by Morris Draft, vice president of the 
Waltham Watch Company, Chicago, III., 
for sale of the firm’s watches in Korea, 
Formosa, and Okinawa. Mr. Draft also 


made arrangements while in the far east | 


to license sale of clocks, bearing the Wal- 
tham name, in Australia, Japan, and Hong 
Kong. 

@ Retail jewelry stores can add profits more 
profitably in 1961 with a new low cost adding 
machine in a complete line being introduced 
by the Burroughs Corporation which also an- 
nounces an 1/8 per cent reduction in price for 
its deluxe and ten-key models. 


@ Custom made and mass produced pre- 
cision optics are described in a new bro- 
chure currently being circulated by Plum- 
mer and Kershaw, East Greenville, Pa. The 
firm offers design and engineering services 
and can handle optics of all types, it is 
reported. 

@ Henry B. Childs was recently appointed 


director of research and engineering for the 
Remington Rand Portable Typewriter Division. 


@ Apex Accessories, Inc., 199 Hamilton 
Avenue, Greenwich, Conn., recently cir- 
culated to retail jewelers an illustrated 
black and white order form featuring a 
broad line of the firm’s Quadra-Flex watch- 
bands for men and women. 
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Leaders Since 1870 


TO KEEP YOUR 
REPAIR DEPT. 
PROFITABLE 


and 
EFFICIENT 


Keep up with 
; 
7 
. west H 

ate 

“best tools and 
x equipment 


This 228-Page Catalog 


showing all tools, equipment and 
machines for Watchmakers and Jewelers, 
sensibly arranged, described, illustrated 
and priced, was distributed in August, 
1960. If you do not have a copy, send 
your request and 50c to cover individual 
handling and mailing to Swartchild & Co., 
22 W. Madison St., Chicago 2, Ill. 


SEND TO 


World's Largest Watchmakers’ 
and Jewelers’ Supply House 


SWARTCHILD & CO. 


And the Burton Reid and Henry Paulson 
Divisions of Swartchild & Co. 


CHICAGO NEW YORK DALLAS 
ATLANTA BOSTON SEATTLE 
KANSAS CITY LOS ANGELES 
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LOUPE LENSES 
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UNCOMPROMISINGLY DES/GNED 
FOR THE USE OF CRAFTSMEN 


The meticulous craftsmanship so basic to all Bausch & Lomb prod- 
ucts is nowhere more apparent than in our line of loupe lenses. 
Compounded of the finest quality precision ground ophthalmic glass, 
each B &L loupe must match your own high standard of workman- 
ship. Your regular supplier carries our complete loupe line. We will 
be happy to send you folder 1-103 containing a description of our 
full line of watchmakers’ loupes and eyeglass models, both avail- 
able in a complete range of focal lengths and magnifications. Write 
Bausch & Lomb Incorporated, Rochester 2, New York. 





BAUSCH & LOMB 
Makers of: Balomatic Projectors * CinemaScope Lenses 


Ray-Ban Sun Glasses « Binoculars * Microscopes 
Quality Eyewear « Rifle Sights « Scientific Instruments 
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YOU WORK BETTER, FASTER, MORE PROFITABLY, 
TT) ea Le a 





WATCHMAKERS’ These es screwtrivers have dutie end inter 
changeable blades made of best tool steel, cor- 

SCREWDRIVERS rectly hardened in electric furnaces—hard, yet 
— \ tough. They are held firmly by friction chucks. 

: a Chrome plated handles, perfectly proportioned 
The most used for easy, comfortable use. Color coded hexagonal 

tools on heads prevent rolling of the tool on bench, but 

swivel easily when in use. The nine blade sizes 

your bench cover the entire range of sizes needed for watch 


repair work. Set includes .016” — .020” — .027” 
— .030” — 035” — .041” — .055” — .070” 


~~ & — .092”. 


No. 41-279 Set of 9 screwdrivers in box ....$5.50 
Keep your screwdrivers ready 


Aluminum and steel stand turns easily on ball- 
bearing bringing the individual screwdrivers on 
the rim to your fingertips. The heavy base is felt 
covered to prevent slipping and marring. Sizes 
are stamped below each screwdriver well. 
Tubes containing extra blades are set in the 
middle of the stand, handy yet out of the way. 
The tops are colored to coincide with the colored 
heads of the individual screwdrivers—also indi- 
cates correct well when replacing screwdrivers. 
Buy the complete set consisting of ballbearing 
stand, No. 279 set of 9 screwdrivers and extra 
blades of each size and stop fumbling for your 
screwdrivers. 
No. 41-479 Stand with screwdrivers 

DINER RII goss sessicceeccessssoresessnses $19.95 


NO. 41-478 Stand Oly ...........ccsscsssccsseeesees 11.50 


for instant use 
with the GQ) BALLBEARING SCREWDRIVER STAND 





rR) ECHARCO ° poet, orga and 
uiet Operating 
DUST e Enjoy a Clean, Dust-Free 


COLLECTOR Store 


IMPROVE WORKING CONDITIONS — Drum-type suc- 
tion fan keeps air clean and absorbs the flying dust, 
lint and polishings. Has modern, efficient fiber- 
glass filter which can be readily replaced when 
saturated. Keeps the dust out of your lungs, gives 
healthier working conditions, protects your store 
against flying dust. 


TAKES UP LITTLE BENCH SPACE — Designed to be 
positioned behind your present polishing motor, 
this compact unit can be readily moved from one 
as wheel to another. Fits any standard work 
ench, 


QUIET OPERATION — Operates on 110 Volt, 60 cycle 
A.C. Suction fan is specially designed to move air 
quietly. te enclosed in heavy gauge steel hous- 
ing, attractivly finished in a hammertone gray. 


Complete with ten foot cord and plug. No. 31-159 Each $4.65 
Order through your material supply house 


HAMMEL, RIGLANDER & CO., INC. ° NEW YORK 16, N. Y 







10” x 10” x 1742” deep 





In competition .. . 


Make it a Complete Inventory this Year }:4 


7. NOW MOST ANY RETAILER Of 
watchmaker who operates his busi- 
ness normally is making some kind of a 
physical inventory to have all his accounts 
straight for 1961, and to know what he 
needs to re-start or renew his business. 

In most stores annual inventorying is 
a long hard count that takes from three 
nights to a week or more to complete. But 
is this yearly stock count enough of an 
iaventory in a period of American eco- 
nomics which is so complex and competi- 
tive that half the retailers you talk with 
would sell out if they could? 

Each year the owners of retail jewelry 
stores and their key personnel ought to 
take time out during the January inventory 
period to count the store’s non-physical as- 
sets and liabilities and to establish at least 
a general direction of action and some 
goals for the year ahead. 

Groundwork for this kind of an in- 
ventory, of course, is the physical in- 
ventory. Whatever a retail jeweler finds on 
his shelves at the end of a year may be con- 
sidered a key to how well the store was 
managed in the past year and how well it 
stood up in competition. 

For some extreme examples if there is 
an overload of all types of merchandise 
and bench service materials and the records 
show turnover of one time or less the store 
may be under-advertising in the commu- 
nity and underselling; or if there’s an over- 
load of stock with a turnover of two or 
three the store may be merely overbuying. 
If the shelves are bare with a turnover of 
less than two times it may be both under- 
buying and underselling its full potential. 

These are just some basic patterns which 
shelves and stockrooms must show at this 
time of year, but there are perhaps as 
many variations as there are stores. 

If a retailer and his staff can identify 
their store with one of the patterns given 
as an example, then weaknesses in the 
1960 operation can be analyzed and new 
strength added where needed in 1961. 

Suppose your store has been over buying 
certain kinds of merchandise in relation- 


8 


ship to sales. It should not be a difficult 
job for the buyer to establish his sales 
percentages in the different classifications 
of items handled by the store and bring 
his buying into line on merchandise in 
over-supply. He will do this naturally, 
But not purchasing only half solves the 
problem. 

What do you do with the stock that 
hasn’t moved? Sometimes the best out 
for the store is a special sale or at least 
a special selling effort early in the year, 

This may require organizing some store 
sales conferences to discuss the need for 
greater emphasis in selling the slow mer- 
chandise, to give the employes responsible 
for selling a better background on this 
merchandise with salient sales points that 
will come readily to mind, and perhaps a 
small incentive either as an added com- 
mission or a prize for the most sales. If 
the prize approach is used some built-in 
protections may be required so that sales 
of normally moving merchandise are not 
sacrificed for the slow movers. 

It may also require a carefully planned 
and modest local advertising program to 
make an offer to the public that creates 
sales of the slow merchandise and traffic 
in the store that should help sell normal 
movers at normal prices a bit faster than 
might otherwise be expected. 

Some direct mail to customers may also 
be useful in making the offer and attract- 
ing substantial traffic. Same principle ap- 
plies if the store has certain slow lines 
within a number of classifications. 

Early in the year efforts should be made 
to fill bare shelves and depleted stock- 
rooms with new merchandise of the kind 
that has proven popular the year before 
but in later models and new designs where 
possible; a drive should be started to move 
holdover stock profitably but with some 
price compromise when possible, and a 
general buying plan should be established 
for the year ahead with a carefully worked 
out budget. Only these steps fully com- 
plete the purpose of an inventory. 
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VIGOR 


Cryilal-lft 


Removes 


Crystale Wi and Inserts 


4ssembling 


“A PLATFORM IS PROVIDED TO GRIP A 
“NEW CRYSTAL FOR INSERTING INTO 
THE WATCH 


t Dis. 


For constant use right at your bench the CRYSTAL 
LIFT is indispensible. It effortlessly removes and 
inserts any round unbreakable crystal from 15 
m/m (6% Ligne) to 46 m/m (21 Ligne) without 
taking the watch apart or removing the bezel. 
The VIGOR CRYSTAL LIFT eliminates all rings, 
wrenches or pliers. The brass fingers will not 
mar the crystal and the gripping force can never 
set or lose strength because the fingers are 
mechanically operated. . . . Access to the dial 
and hands is instantaneous and the works of 
one piece cases can be laid bare in seconds. . .. 
A platform is provided to grip a new crystal for 
inserting into the watch....The VIGOR CRYSTAL 
LIFT is made of non-corrosive aluminum and 
brass to give a lifetime of use. 


#RM-365 





860 Broadway @ New York 3, N. Y. 
SOLD THROUGH WHOLESALERS ONLY 
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with 
UNBREAKABLE 


N-DUR-ALL 
SWISS 
MAINSPRINGS 


Finest Quality Genuine White Alloy 





SWISS MADE—N-DUR-ALL is made in the 
tradition of Swiss precision accuracy. Swiss 
craftsmanship you know and trust and so 
do your customers. 


UNBREAKABLE—N-DUR-ALL's unique white 
alloy is guaranteed unbreakable. A superior 
mainspring at a competitive price. 


FATIGUE PROOF—Keeps watches running 
accurately year after year . . . N-DUR-ALL 
mainsprings absolutely will not set. 


Absolutely no cleaning ANTI-MAGNETIC—N-DUR-ALL is positively 
or oiling required. oe 
No mainspring winder needed. RUST-PROOF, ACID RESISTANT 
Just press sprin 

= itn N-DUR-ALL is the finest Swiss quality at no 
extra price. Tell your customers you use 
precision Swiss mainsprings and set a new 
standard of repair service and profit. There 
are now 300 sizes of N-DUR-ALL mainsprings 
that fit over 2000 popular watch models. 


into barrel. 


Ask Your Newall Jobber 
For Genuine White Alloy Swiss N-DUR-ALL 











WN Basi: NEWALL MFG. CO. cnicaco 2. 


~~ 
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OOLTRA. SONIC 
CLEANER 


FULL POWER — MODERN SLEEK STYLING 


Compare with machines — 
for double the price. 


: el ALL THESE FEATURES 
e GENERATOR & TANK — 
ONE UNIT 


U 

@ EXTRA LARGE TRANSDUCER 
DRIVING ELEMENT 
TIMING SWITCH —1 to 
30 MINUTE PERIODS 

@ STAINLESS STEEL TRANS- 
DUCER TANK WITH COVER 
INSIDE DIMENSIONS: 
52” x 5%" x 4” 
TRANSDUCER TANK PLUGS 
ITSELF IN AUTOMATIC- 
ALLY — NO CABLES 
ee — INTERLOCK 
SAFETY SWITCH 

FULL WAVE 60 WATT 

GENERATOR 

e NEON PANEL LIGHT : 


Operates at 40 K.C. Overall size i 00 
17%" x 8%" x9”. Cabinet fin- 

ished in smart Gold Hammertone 

with Green Gold panel. 


Complete with 
Stainless Steel 
Rinsing Tank 








Additional automatic interchangeable 
Transducer Tanks with Cover 


$60.00 ea. 
Concentrated cleaner 


Makes full gallon 
regular strength. 


$200 


MFG. & CHEMICAL CORP. 










82 BEEKMAN STREET : NEW YORK 38,N Y 


; JANUARY, 1961 













3 ISOVAL ALLOYS... 
Three ISOVAL alloys meet the requirements of ISOVAL 


mordern chronometry: the.” CLASSIC” alloy, the 
main feature of which is strictly accurate compensation 
over a wide range of temperatures (- 32.8 to 140° F.); i Ss OVAL 
the "HARDENED-STEEL STRUCTURE” alloy, 
which insures an arc of vibration comparable to that 
given by a hardened steel hairspring; and, lastly, the i SOVAL 
" ANTIMAGNETIC” alloy, which guarantees the maxi- 


mum resistance to magnetic fields. i SOV AL. 
ISOVAL 











F-to)'7. 1 HAIRSPRING | 


Société des Fabriques de Spiraux Réunies, La Chaux-de-Fonds (Switzerland) 
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Do Tricky Tension-Ring Crystals Leave You Tired & Tortured? 
Do Stuck-Shut W. P. Cases Leave You Sad & Shaken? 
OR BOTH? 









With Crystal With Case Opening 
Fitting Attachments 
Attachments 








 ETHEN- 


a 


You'll LOVE the New BOREL 


Multi-Purpose Press 


Now, two of your peskiest problems have been solved, by one 
terrific tool. Now, you can: 


(1) Fit every kind of waterproof crystal, even tricky 
tension-ring crystals. 


(2) Open every kind of waterproof case, screw back or friction 
type, and never, never slip or scratch the back. 


Here is a solidly built, soundly engineered tool that turns 
chores into chuckles. Useful in dozens of ways. 


Find out for yourself ...try it for 10 days at our risk. Just 
fill in and mail the coupon below. Today! 


CLIP AND MAIL TODAY 
JULES BOREL & CO., 1110 GRAND AVE., KANSAS CITY 6, MO. 


Please send me the Borel Multi-Purpose press indicated below. 

If not what | want, | can return it for full credit, within 10 days. 

C0 With all accessories: $39.50. (Or $10 down, $10/month for 3 months.) 

0 With crystal-fitting accessories only: $29.50 (Or $10 down, $10/month 
for 2 months.) 

0 With case-opening accessories only: $29.50 (Or $10 down, $10/month 
for 2 months.) 








NAME 





ADDRESS 








CITY & ZONE STATE 
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When a Repair Department Can't Make Ends Meet... 






Labor Costs Gan Swallow Estimate 


by Orville R. Hagans 


NOTE: This is the 20th in a series of articles analyzing costs, prices, work and profit in modern | 


jewelry store repair departments. 


Wx NOT START off your watch and 
clock repair department to controlled 
and greatér profits in 1961? 

For years I have been harping on the 
subject of repair profits, and with rapidly 
changing times in our economy jewelers 
and watchmakers who don’t take heed of 
conditions will find their repair depart- 
ments are an increasing burden. 

Not only will owners suffer losses, but 
inevitably such repair departments will be 
unable to attract mechanics through inabil- 
ity to provide the opportunity for a living 
wage. 

Recently I have made a study of a store’s 
repair department operation in which the 
conditions of work are quite enlightening. 

It is a repair department which has five 
mechanics, and which charges somewhat 
higher than the average prices for repairs. 
Yet the department is not making the 
necessary profit nor the potential profit that 
could have been made for 1960. 


An analysis of the department’s current 
records indicates that it has 209 unfinished 
jobs on hand with promise dates going 
through April of 1961. 

This not only represents quite a tie-up 
of money that could have been earned 
faster, but it represents the department's 
weakest link in customer relations because 
a great many potential customers who are 
willing to pay the department’s repair 
prices are unwilling to wait five or six 
months for service. 

Our research revealed that the average 
price for watch repairs in this department 
is $13.75 per unit, and that the average 
price for clock repairs is $30 per unit. This 
means that several thousand dollars are 
tied-up in incompleted work. 

Production in this repair department has 
been extremely low for many months as a 
result of a number of factors including 
time waste through lack of supervision, 
poor accounting of material cost, and lack 
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of knowledge on the part of the watch- 
makers as to what is expected and required 
in order to better the position of all con 
cerned, especially themseives. 

In order to change this situation, the 
owner took his problem to a firm of | 
auditors who in turn set up a new system | 
which would accurately reflect costs and 
reveal weaknesses in the operation. : 

As a starting point the auditors sug- § 
gested that each watchmaker should be re- 
quired to take a little time in connection 
with each job to account for all his pro- | 
ductive time. 

To help the watchmakers in this account. | 
ing the auditors set up work sheets which 
are used with each job. Space is given on | 
the work sheets to designate the job num- 
ber, the price quotation given when an 7 
estimate is made, the time the watchmaker 7 
spends on the job, and the cost of material. 

These reports are turned in to the store's 9 
bookkeeper each day, and they are posted | 
with an actual breakdown of income and 
costs or the equivalent of a simple profit § 
and loss statement on each piece of work. 7 

Bookkeeper breakdowns based on watch- 7 
makers’ hourly rates of pay are proving | 
an interesting and valuable guide to the 
business. Here are how a few of them § 
look: p 

For a watchmaker who earns an hourly 
rate of $2... 


Job #1—Estimated cost to customer $13.75. 
3 hours labor @ $2 per hour........ $ 6.00 


Material at actual cost.................... 1.40 
Overhead @ 60% of labor............ 3.60 
ee SS ane RE 11.00 
RE es ae eerie 2 2.75 


Taking the same job at the same esti- 
mated charge, but with the time factor 
changed as the same watchmaker becomes 
more proficient the breakdown would look 
like this: 


Job #1—Estimated cost to customer $13.75. 
2 hours labor @ $2 per hour........ $ 4.00 
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make more profit on 
watch repairs... sell 


intrnarate © 
Personalized — 


dial refinishing 


International’s ability to réfin- 

ish dials exactly “as original,” 

or in any modern style, is not 

news to American watch- 

makers... but did you know 

that International can “‘person- 

alize,’’ any dial, put the 

owner's name, or his fraternal 

or company emblem right on 

the dial in one, two, or three 
colors? Get all the 
facts by writing to- 
day .. . estimates 
cheerfully given. 


on request with 
|, FREE your first dial re- 
finishing job of any 


type, this two-color counter display de- 
signed to help you sell dial refinishing. 


INTERNATIONAL DIAL CO., INC. 


P. O. BOX 236 OLD CHELSEA STATION @ NEW YORK 11, N. Y. 
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Material at actual cost 
Overhead @ 60% of labor 
Cost of repair 
Profit 
It should be noted that as labor brings 
its own cost per unit down by efficient use 
of time, it also brings the unit overhead 
cost down proportionately. 
Applying the same cost accounting prin- 
ciple to clock repairs, the store gets this 
kind of a statement .. . 


Job #2—Estimated cost to customer $30.00. 
Clockmaker earns $2.50 per hour. 
4 hours labor @ $2.50 per hour....$10.00 
Material at actual cost 1.00 
Overhead @ 60% of labor............ 
Cost of repair 


Now let’s assume that a store charges 
an average of $8.50 per repair, and that it 
pays its mechanic $100 for a 40-hour week. 
He slops out five or six jobs per day at 
an hourly labor cost of $2.50. Here is 
how his statements might look. . . 


Job #3—Estimated cost to customer $8.50. 
| hour and 36 minutes labor 
$2.50 per hour 
Material at actual cost 
Overhead @ 60% of labor 
Cost of repair 


If the same watchmaker turns out six 
jobs a day the result is . . 


Job #4—Estimated cost to customer $8.50. 
| hour and 20 minutes labor at 
$2.50 per hour 
Material at actual cost 
Overhead @ 60% of labor 
Cost of repair : 
Profit 23 

As you compare these job statement 
you can begin to see how much informa 
tion they provide about a business. Fra 
them you can tell if a job is being ing 
curately estimated, or if a mechanic hi 
spent too much time on a job through lad 
of knowledge or experience. 

When losses occur they should 
analyzed with the mechanic to determi 
where the trouble lies. If the mechan 
is proficient at the bench, then the erg 
falls back on the original estimate. 

Failure to properly estimate can 
both the watchmaker and the store. Be 
are vitally concerned. 

If a watchmaker estimates correctly an 
produces so that he can prove a prof 
then he is entitled to an increased incom 
which an employer should recognize. 
the watchmaker can’t produce then 
change has to be made. 

This outlines the first step. There 
three other factors affecting our repair d 
partments which will be covered in fu 
reports on this store which has decide 
to show a profit or know why not. 


Elgin Helps Retailers With Counter Showcase 


_—— NATIONAL WATCH COMPANY 
recently began distribution of its first 
counter merchandising case in 20 years to 
help jewelers promote the low-priced EI- 
gin Sportsman-Starlite line. 


Constructed of wood, glass, and metal 
to harmonize with fashionable store in- 
teriors regardless of decor, the attractive 
display case requires only one foot of 
counter space and holds approximately 18 
cased and unboxed watches. 


A safety feature enables the jeweler to 
use it in the most — trafficked area of 
his store without fear of pilfering. 


Layout of the new merchandiser pro- 
vides a top shelf for storage of either 
boxed or unboxed watches, a curved metal 
board and lower shelf for additional dis- 
play purposes, space for storage of eight 
additional boxed units in the rear, and a 
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copy panel up front which describes hg 
qualities inherent in the Sportsman-Sta 
lite line which starts at $19.95 retail. 
Executives of the company report 
the merchandiser is free to any franchise 
Elgin dealer who places a minimum ordef 
of 36 Sportsman or Starlite watches with 
a sales representative of the company. 


@ A new line of unbreakable watch main- 
springs which are rust resistant but not anti- 
magnetic are being marketed by Henri Picard 
& Frere Ltd., 34-35 Furnival Street, London, 
England. Trademarked ''Picaflex," these 
mainsprings are said to be particularly suit 
able for use in the tropics. 


@ College Seal and Crest Company, Cam- 
bridge, Mass., is offering retail jewelers @ 
single unit order plan for building high school 
ring traffic with the help of merchandising 
aids, mats, and displays. 

@ Richard G. Silliman, 38, assistant sec- 
retary of the Elgin National Watch Company, 
recently was named secretary. 
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Yes, but what about the beginning? 


That day, J-B engineers came into the 
conference room : “Lookit,” they said, 
“Multi-Width Ends! Fit any size lug 
ends from 5% to %4 inch! No tools! No 
filing! No time! No trouble!” 


“Squeeze action,” they called it. That 
was the beginning of the living end. 


One listener in the J-B conference 
room snapped : “Squeeze action? You 
mean we’re caught again in the big 
Squeeze! We were selling regulars, 


The living end 


longs and shorts when you guys came 
up with Multi-Size. Cut the jeweler’s 
inventory of sizes down to one third! 
Now Multi-Size plus Multi-Width ! Ad- 
justs to every band length, and every 
end width—one single band replaces 
nine! Sure, cuts the jeweler’s stock 
right down to the minimum—but it 
murders our volume!” 


Mumbles...grumbles... Then another 
listener spoke up. “If it’s good for the 
retail jeweler, it’s good for us,” he 
said. “We manufacture only one thing 





—watch attachments. They reach the 
public only one way—the jeweler. What 
we invent must help him prosper if we 
are to prosper. By helping him, we’ve 
helped ourselves. That’s why, the world 
over, more watch bands are sold with 
the J-B triangle than any other brand.” 


The speaker was Max Jacoby. That 
was the beginning of the living end. 


Jacoby-Bender, Inc. 
Woodside 77, New York 
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NE DAY DURING THE LATTER PART of 
the year 1960—-the exact date is un- 
certain—the ancient clock of Salisbury Ca- 
thedral, Wiltshire, England, the oldest 
clock so far known to remain in existence, 
and quite certainly the oldest piece of ma- 
chinery still at work in the whole world, 
completed 500 years of actual working life. 

This is an event of great importance for 
every horologist and it should be great 
cause for pride that the work of one of 
the bygone craftsmen in our own field of 
activity should achieve such a remarkable 
distinction. 

The history of this clock does, indeed, 
go back into the distant past, for it was 
made in 1386 when the Plantagenet King 
Henry IV reigned, and when the discovery 
of the New World by Columbus was an 
event more than 100 years into the future. 

Its maker is unknown, although it seems 
very likely that he was one of the three 
Dutch “‘horologers,” Johannes and Wil- 


‘SALISBURY CLOCK as originally found in the 
Cathedral tower. Note the added recoil 
escapement (since removed) and the geared 
winding that was fitted to the striking parts 
(also removed). 


is 





by T. R. Robinson, F.B.H.I. 





liemus Vrieman, and Johannes Lietuyt, of 
Delft, who were invited to England some 
years earlier by the previous King Edward 
III. Bishop Erghum, who was at Salis- 
bury from 1375 until 1388, held the office 
of Chancellor of the Duchy of Lancaster 
for John of Gaunt, and was often at the 
Court of Edward III, so he may well have 
met these horologers and asked one of 
them to construct a clock for his cathedral, 


In support of this conjecture, it is worth 
noting that when Bishop Erghum went 
from Salisbury to Wells in 1388, he seems 
s@oen to have decided to install a clock 
there, also. The famous Wells Cathedral 
clock, the ancient mechanism of which is 
so similar to Salisbury in detail as to sug- 
gest that it was made by the same hands, 
was installed there in 1392. 

For many years there was a completely 
untrue tradition that the Wells Cathedral 
clock was made for Glastonbury Abbey by 
a monk named Peter Lightfoot, and that 
it was moved from Glastonbury to Wells 
during the 16th century. That this was 
utterly incorrect is shown by the Cathedral 
records which prove that the clock was 
installed in Wells in 1392, but the interest- 
ing point of the legend is that the name 
“Lightfoot’’ could easily be a corrupted 
version of ‘‘Lietuyt.”” If this is so, then it 
could be at least possible that it was 
Johannes Lietuyt who made both the Salis- 
bury and the Wells clocks. 

Whoever it was that constructed the 
Salisbury clock, he was very clearly a crafts- 
man of great ability, for his workmanship 
is excellent even by modern standards. 
When first made, the movement, which 
never had a dial and struck only the hours, 
was installed in the detached bell tower 
that formerly stood in the Cathedral Close. 
It continued to work there until the tower, 
quite unnecessarily, was pulled down in the 
latter part of the 18th century. It was 
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then moved to the central tower of the 
Cathedral, from where it continued to mark 
the passing hours until it was replaced by 
the present clock in 1884. 

With the coming of the new clock, the 
ancient mechanism was just thrown aside, 
and it lay derelict in a corner of the tower 
until the present writer happened to see 
it during a visit to the Cathedral in 1926. 

Its similarity to the mechanism of the 
Wells clock was so apparent that no time 
was lost in bringing it to the notice of the 
late R. P. Howgrave-Graham, F.S.A., the 
greatest authority at that time in the world 
on ancient clock mechanisms. On seeing 
it, his excitement was intense, and his re- 
search work soon established its date, 
and its probable connection with Bishop 
Erghum and the Wells clock. 

Confident that the Salisbury clock was 
a most important discovery, Mr. How- 
grave-Graham’s enthusiasm soon led to the 
clock being lowered from the tower, 
cleaned, and placed in the north transept 
of the Cathedral where it stood, still only 
a silent exhibit, until 1955. 

A short while previously, Mr. How- 
grave-Graham had delivered a lecture on 
the clock to an audience in Salisbury, and 
this inspired a society called ‘The Friends 
of fone san Cathedral” to plan a complete 
restoration of the clock. A committee con- 
sisting of Mr. Howgrave-Graham, the 
Dean of Salisbury, Hugh Short, Curator of 
Salisbury Museum, the writer, and a num- 
ber of other interested people, was set up 
to study-the matter. The committee soon 
decided that the restoration should aim 
not merely at putting the clock in order as 
it stood, but the removal of all modifica- 
tions made at various times, and the return 
of the splendid old timekeeper to its 
original form. 

It was not easy to find anyone prepared 
to carry out this work, but eventually the 
firm of John Smith & Sons of Derby (who, 
incidentally, are the makers of the very 
modern automatically-wound clock at the 
University of Kansas, Lawrence, Kan.), 
agreed to undertake it. As they themselves 
admit, they were a little alarmed when 
they learned that their offer had been ac- 
cepted. 

The clock was taken from Salisbury to 
the Derby works, thoroughly cleaned and 
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examined, and the work necessary for re- 
storation carefully assessed. In order to 
obtain guidance for the making of the 
replica part, several other old clocks in- 
cluding the famous Dover Castle and the 
original Wells clock, both in the Science 
Museum of London, were studied and 
photographed in great detail. 

Originally the timekeeping train of the 
clock had consisted of only two wheels, 
the main, and the escape, and the escape- 
ment was of the “‘verge-and-foliot” form. 
At some later date this had been altered 
and replaced by an ordinary toothed wheel, 
and two more arbors added to carry the 
recoil escape wheel and the pallets. A pen- 
dulum suspension bracket had also been 
forged onto the outer going train frame 
bar. The original main and escape arbors 
had been lengthened and the speed of rota- 
tion of the main wheel changed from one 
turn an hour to one turn in two hours. All 
this was revealed by a detailed scrutiny of 
the parts, and by a consideration of the in- 
formation obtained from the examination 
of other old clocks. 

When all available details had been 
examined, the work of reconstruction was. 





GENERAL VIEW of the clock after restoration... 
This is as it is now, shown working in. the: 
south aisle of the Cathedral. 
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begun. Every part that had been added 
during the various alterations to the clock 
was removed, and every original com- 
ponent was carefully restored to its original 
1386” condition. The result was a truly 
magnificent restoration perfect in every 
way. 

Two old blacksmiths, long retired from 
the Smith Company staff, were asked to 
return to forge the necessary ironwork. 
Both responded with enthusiasm and did 
splendid work that commands the highest 
praise. To insure that the replica verge 
escape wheel should be in keeping with the 
rest of the movement, Christopher New- 
ton, the firm’s foreman clockmaker, an out- 
standing craftsman, cut the teeth by hand. 

Some interesting discoveries were made 
as the work proceeded. The removal of 
layers of paint revealed the original “‘set- 
ting out” marks on many of the parts, in- 


KIF Develops Contest In 


MM": THAN 200 PRIZES are being 
offered to retail jewelry store watch 
sales personnel who utilize the “KIF Ex- 
plainer” in their sales talks with the buy- 
ing public. 

Sponsored by Parechoc SA of Switzer- 
land, manufacturer of KIF shock ab- 
sorbers for fine watches, the contest which 
is advertised in this magazine, is an out- 
growth of some outstanding sales experi- 
ences reported in letters to the company 
by sales clerks who have been using the 
KIF Explainer for the past year to give 
buyers information on watch quality as it 
is related to watch movements. 

Parechoc executives report that in the 
past year thousands of KIF Explainers, 
which dramatically show the action of KIF 
shock absorbers, have been distributed to 
watch and clock sales personnel through- 
out the world. 

Many of the sales experiences reported 
to the company reveal that the KIF Ex- 
plainer is quite effective in giving quality 
its place again in the watch industry and 
in this way aiding an increase in quality 
watch sales. 

Officials of Parechoc report that first aim 
of the contest now getting started is to 
generalize use of the KIF Explainer and 
to encourage salesmen to improve their 
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cluding the center-punched divisions for 
the wheel teeth, which had obviously been 
cut in the rims with a chisel and file. It 
was found that the recoil escapement that 
was on the clock when restoration was 
started, was the second to be fitted, for 
holes for an earlier one were to be seen 
in the frame bars. X-ray ay of 
various parts, taken with the helpful co- 
operation of executives of Rolls Royce, 
famous automotive firm, revealed where 
later kinds of ironwork had been forged 
onto the original metal, and assisted tre- 
mendously in returning parts to their 
former state. 

The original ‘‘capstan” winding arrange- 
ment, a smooth-rimmed, three-spoked 
wheel fixed on the end of the barrel, had 
survived on the timekeeping train, but had 
been replaced by a wheel-and-pinion reduc- 
tion gear on the striking train. 


Creative Watch Selling 


retail selling methods by placing greater 
emphasis on quality. 

Parechoc executives also believe that on 
the strength of first-year results with the 
company’s new sales aid, it will be useful 
for the watchmaking trade to have the 
best sales methods and experiences of the 
first year collected and publicized. 

They hope that the competition, which 
is open to all retail sales personnel through- 
out the world, will help produce the kind 
of information that will help the entire 
industry to further build quality watch 
selling in the future. 


To enter the contest, all a salesman has 
to do is write a letter to the company re- 
lating his most interesting sales experience 
with the KIF Explainer. Emphasis should 
be placed on the sale that was upgraded. 
Letters should be completely factual. 

Prizes for the best experiences will in- 
clude Alpa-Reflex Cameras worth 1,611 
Swiss francs or $400; the Paillard-Bolex 
Camera with Pan-Cinor Objective; Thorens 
Stereo Electrophones which are world 
famous; Swiss Army Knives; music boxes 
and table-lighters from Ste. Croix, and a 
long list of additional merchandise to 
please the most sophisticated tastes. 

Results of the contest will be published 
in American Horologist and Pad 
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AMMEL, RIGLANDER & Co., INC., 401 
Park Avenue South, New York City, 
has become distributor through watch ma- 
terial supply houses of a new kind of eye- 
loupe designed and manufactured by Agfa. 
Agfa and Hammel, Rigelander execu- 
tives report that the loupe’s unique feature 
is a clear plastic base shaped like an egg 
cup which permits light to completely 
illuminate an object being viewed. This 
base also protects the lens which magnifies 
to 8 power with a large field of view 
virtually free of distortion. 

Clear, brilliant study of jewelry, stamps, 
textiles, photos and hundreds of other 
objects can be made with the new loupe. 

List price under Hammel, Riglander’s 
catalog number 22-068 is $2.95 per unit. 

A Hammel, Riglander a re- 
ports that the loupe will shown by 
wholesalers in a display like the one in the 
accompanying illustration. He said that 


Hammel, Riglander Sells New Type Agfa Loupe 





watchmakers should request it from their 
suppliers even if they do not see it on dis- 


play. 


Rare illusion revealed in Canadian agate discovery 


pager PICTURING the “Sacred Heart,” 
a religious emblem, the gem illus- 
trated here was revealed recently in a slab 
of translucent agate from the shores of 
the Bay of Fundy in Nova Scotia, Canada. 
As shown here, un- 
retouched in actual 
size, the final pol- 
ished stone is a 40x 
30 mm. cabochon. 

The unusual dis- 
covery is that of a 
robed figure with 
outstretched arms. 
The illusion is ac- 
cented by a halo-like 
banding around the 
slightly bowed head, and a dark red in- 
trusion in the stone appears exactly situated 
to represent a bleeding heart. 

Background of the gem is a diffused 
gray, while the main figure and those sur- 
rounding it are a mixture of soft browns 
and gray. Apart from being shaped and 
polished, the gem is in its natural state 

. artificial coloring being neither at- 
tempted nor necessary, according to Mr. 
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R. E. Baily of Montreal who owns the 
stone as a part of his private collection. 
He is said to have already refused offers 
of up to $1,500 for the rarity. 


Precision Time Markets 
New Ladies’ Watch Movements 


RECISION TIME CORPORATION, Stras- 

burg, Penn., is currently manufactur- 
ing and distributing new 51/, ligne, ladies’ 
21 and 23 jeweled watch movements. 


Jacob A. Shriro, president of the com- 
pany, reports that all jewels in these move- 
ments are functional, and that other fea- 
tures include shock protection, anti-mag- 
netic construction, and _ six - adjustment 


regulation. 


Mr. Shriro noted that his company will 
not case or market these movements as 
complete watches, and the movements will © 
be available only to companies in the busi- 
ness of marketing complete watches. 


Further information can be obtained by 
writing to the Precision Time Corporation, 
276 Park Avenue, South, Strasburg, Penn. 
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Anniversary Felicitations to 
Our Senior Technical Editor for 


28 Years of Pertinent Information 


This letter speaks for itself... 
the "Good Old Days” 


HAVE BEEN A SUBSCRIBER to American 

Horologist and Jeweler for sometime 
and sure do enjoy all your good advice in 
the ‘Information Please” column every 
month. I have profited greatly by it. 

One item of special interest to me, was 
the C.W.M. query and your answer in the 
February, 1960, issue, concerning prices 
of watch repairing in the old days of 1895. 

Now I am 74 years old, and have been 
in the business since 1910, 50 years. Old 
watches were key wind and 18S when I 
was an apprentice with an old English 
watchmaker. Then a full jeweled watch 
had only 15 jewels and these were not in 
settings but were just burnished into the 
inside of the plate. That was when a full 
plate was a “must.” 

Here are some of the prices we charged 
in my hey-day, and all the jobs were guar- 
anteed one year: 

Cleaning, $1; balance staff (and we had 
to make them, too, sometimes from old 


INFORMATION 
PLEASE 
Directed by 

W. H. SAMELIUS 


Chairman Science of 


Horology and Technical 


Advisory Board 
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Victor phonograph steel needles), $1.50; 
mainsprings, $1. 

At that time we could get Swiss-made, 
18S springs for Waltham watches for 75 
cents a dozen, genuine Waltham and Elgin 
springs for $1 to $1.25 per dozen; hair- 
springs $1.75 to $2. On the other hand, 
top round steak was only 18 to 20 cents 
per pound those days, and often you could 
get two pounds for a quarter. 


W. 
20 Salem St. Chester Magoun 


Hampton, Va. 


Removing scratches and pit marks 


W.A.B.: How can I remove the scratches 
or pit marks from cap jewels? 

Answer: A satisfactory way to remove 
marks is to charge a smooth and flat box 
wood lap, using the end grain and charge 
same with very fine diamond powder and 
olive oil. The diamond powder should be 
rolled into the block. 

Place the cap gem on the lap and by 
using a rotary motion the scratches or pit 
marks will quickly be removed. 

It is important to use a fine grade of 


EDITOR'S NOTE: Conforming to the Ameri- 
can Horologist and Jeweler policy estab- 
lishing elsewhere in the magazine, names 
and addresses of correspondents will be 
given when the present backlog is depleted. 
Please enclose a stamped self-addressed 
envelope in requesting replies. 
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The ULTRA-CLEEN ‘320’ Series now has 


PEAK POWER 


Ultrasonic Cleaners 


‘320-L’ 


One 1% quart transducerized Two 1% quart transducerized One 3% quart transducerized 
tank and one 1% quart rinse tanks with selector switch __ 


$262.00* 














€ Now L&R offers 3 exciting new models in the Ultra-Cleen ‘320’ Series—the ultrasonic 
cleaners with famous ‘peak-Power’. All have been designed to accomplish specific ultra- 

vy sonic jewelry cleaning tasks. All have the same compact silhouette. All feature a new idea 

it in electronic circuitry that transmits ultrasonic sound waves directly from the built-in gener- 
ator to the transducerized tank. 

of Whichever model is best for your particular ultrasonic cleaning jobs, you will be able to 


clean a larger volume of larger pieces faster, more quickly, more efficiently. For over 30 
years, L & R cleaning equipment has been specifically engineered to achieve the finest in 
watch and jewelry cleaning. 


*With 1 pint of Jewelry Cleaning Solution Concentrate 





MANUFACTURING COMPANY 


577 Elm Street, Kearny (Arlington), New Jersey - CHICAGO 2, ILL. - LOS ANGELES 13, CALIF. 
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ASK FOR CATALOG 


RUBIN & CO. 


* N.Y.38, N.Y. ° DI 9-1096 


93 NASSAU ST. 








A major electronics firm says it would be 


AN EMERGENCY 


if th nad te be 2 & without their 
od TWEE-B RAZER. 


Now, complete with power and foot switch $66.66. 
Pencil carbon accessories are also available. 
Immediate Delivery from Factory 


FALCON LABORATORIES ..icias Bivd, 











GET PRICE ON PRINTED CLOCK DIALS, FIRST! 
More than 125 kinds. 


Calendar and Time Dials, Date Strips 


Don't Order Sect Dials ‘Til You' ‘ Gates 
with J. R. OAKLEY Catalog 2 


OLD TIME it, 10 Audubon Lane, naar 14, O. 











BOWMAN 
TECHNICAL 





Send for booklet: "Your Future and Our School.” 
Courses approved for veterans and state boards 
of rehabilitation. Individual Instruction—You can 
enter any time. 
Our graduates pass certified Master Watchmaker 
tests, also any state board examination. 
“Sz TZ SS - 
—We never ve enoug! supply e 
. E. Bo Principal. 








A NEW TOOL FOR WATCHMAKERS 


ELECTRIC PIVOT POLISHER 
Pat. Pending 


Easiest Way to Mirror Polish 


* Takes 2 to 1/2 minutes to com- 
pletely polish balance pivots. 





$23.50 No removal of roller table or 
Post Paid hairspring from balance. 
ee * No polish to mix, 
4 
Fully *For ALL balances — ladies 
Guaranteed smallest sizes to 18 size. 


Bench Tested «* Built for a lifetime of service. 


— your material jobber for details of 
0 day free trial or write direct to— 


LITTLE S WATCH SERVICE 
Box 311 Logan, Ohio 
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diamond powder which has been well set- 
tled so that no coarse grains remain to 
cause trouble and disappointment. 

When trying to remove the scratches, 
use a small cork, or a peg wood shaped to 
hold the jewel flat on the lap, while 
moving the jewel in a circular motion. 
When the scratches have been removed, 
use precaution when cleaning the jewel so 
that no diamond dust may be present to 
prevent future trouble. 


Converting ligne systems 


W.M.: Will you please give me a list of 
the diameters of the various sizes of move- 
ments in use across the ligne? I am used to 
the European system and to the English 
unit of the “ligne,” equal to one-twelfth of 
the inch, but somehow, the two systems, 
European and the American do not seem 
to correspond. 


Any information you can give me on this 

will be much appreciated. I am taking it as 
granted that the measurements in both 
systems are taken in the same way, that is 
from edge to edge, from the bottom plate. 
If wrong please correct me. 
Answer: The Swiss watchmakers as well 
as the French began by using the Paris 
inch, which was one-twelfth of the Paris 
foot. This unit of measurement was soon 
found too large for convenience and was 
changed to the ligne which is one-twelfth 
of the Paris inch. This measurement has 
remained in use with opticians, jewelers 
and watchmakers. 


Owing to the spread of the metric sys- 
tem, tables of conversion were made, giv- 
ing the measurement in lignes or milli- 
meters and the metric system of the latter 
has been slowly gaining in popularity. 
Swiss movements run from three lignes 
to 60. The above refers to round move- 
ments. 

The oblong, oval, square, etc., move- 
ments are designated by adding the length 
and breadth of the pillar plate in lignes 
and dividing by 2 in a manner similar to 
the practice of the manufacturers of plate 
glass in computing their price scales. 

The American sizes were originated by 
Aaron L. Dennison. He took one and 
4/30 of an inch for the diameter of the 
pillar plate and called it the O-size. Then 
he increased or decreased the sizes by 
30ths of an inch. All sizes above 0 were 
found by adding the number of the size 
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to 35/30 or subtracting 30ths, if smaller 
than 0-size. 


Why should oil dry so quickly? 


I got a watch back after one month with 
the balance cap jewels completely dry of 
oil. I could see by the dry oil that it (the 
oil) has not run. 


ACON watcn crown of 
50 Eldridge St., New York 2, N. Y. 












Reneiosnee of Gold Filled Crowns 
line Me yo 


Sold’ through’ Wi & Jobbers 





My question is, what causes the oil to 


so quickly? 
7 Herky Hirakani 
119A South Pine Street 
Santa Maria, Calif. 


Dear Mr. Hirakani: 

There can be more than one answer to 
your question. 

1. It might be that when cleaning the 
watch the jewel holes were not thoroughly 
clean or dried out, so that when you ap- 
plied fresh oil this residue contaminated 


SPECIALISTS IN HARD-TO-GET PARTS 


STANDARD NAME WATCHES 


K.B.f. DISTRIBUTING CO. 













Plates — Bridges — Bezels and Backs 
Used Mov Needing Cleaning Only 





Diamond and Wedding Rings B 
J. B. Watch Ban 
Write Postcard Today for Free Catalogues 


WHO! ESALE 
JEWELERS 


71 Nassau Street Now York 38, N. Y. 





the oil. It is always safe to separate all 
double jewels when cleaning a watch and 
to take precaution by pegging the holes. 

2. It could be that your oil has become 
rancid or contaminated by being exposed 
to dust, resulting in it becoming gummy 
or drying up. Oil is your cheapest expense 
on the bench, but the oil must be carefully 
protected from any dust or foreign matter. 
Clean your oil cup and put a fresh supply 
of oil in it each day, then the oiler you use 
cannot pick up dust or other substance. 
Before using the oiler insert it into hard 
pith to assure its cleanliness. 

3. Make certain that the pivots are well 
cleaned by inserting them into hard pith 
and examining them for dried oil that may 
not have been removed during the cleaning 
operation. 

4. It could be possible in isolated cases 
that the owner who claims the watch 
stopped shortly after it was cleaned, is in 
the habit of using perfume, Spraying it 
over her arms and including the watch. 
The fumes of perfume will enter the watch 
and quickly dry or cause the oil to become 
gummy. W.H. S. 
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Explaining "carborundum" 


S.B.: What is carborundum and when did 
it come into use? 


Answer: This marks approximately 75 
years, or anniversary, of artificial abrasives, 
which like so many epoch-making discov- 
erties were the result of an idea backed 
by intelligent experimentation. The in- 
ventor, Edward Goodrich Acheson, was 
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Inventory Clearance! 


Check No. Quan. No. 







Order by Number Price 
] 218—12 Lady’s Tel. Amer. YGF bds. 12 for $11.75 
] 362—12 Men’s Amer. YGF bands........ 12 for $11.95 
] 396—6 Kreisler no = GF Snake 
bands, Ret. $7.95 each.................... 6 for $7.50 
aes - Men’s all rs —s carded; 
Name Brands, reg., long, short, i2 for $9.95 
] 409—2 10K pink cord JB & Gemex 
Sente—seine EF eee 2 for $5.50 
] 433—6 Forstner YGF Cord Bands, safe- 
ty chain clasps, carded; WOW!....6 for $6.95 
] 435—12 asst. Yel. Swiss expansion bands, 
adj. links—for nurse’s a © kt = 
clox, etc., WOW1.............. jor $7.20 
] 326—Asst. best - grade watch stra 
Reg. $2-$4 ea., 4% price to b 12 for $4.00 
] 426—YGF Kreisler rachets w/cords......12 for $7.95 
] 431—6 Forstner Komfit Be (4w, 
2Y) Reg $3.50 & $4.50—WOW1........ 6 for $8.95 
] 425—12 Sport Watch Snake Chains......12 - 4 $5.95 
a NEW 14K heavy 6 % Ny > Case..ea: oad 
asstd. used 6x8 Y 
J 393-10 nfl oes. nays ‘. men’s 
chrom 10 for 358 
] 394—1 NEW 1és yel Eg ‘plated pock. case..each $2.39 





] 439—5 NEW cases 

dials, com lete, | Val $3.50 ea. 5 for $5.00 
] ae late dr. mov’ts, - 

all —. = png Nanaia 5 for $5.00 

] 382-2 a Collector’s items — ve’ 

old ae _ +4. Rs papbsaibiinieaneheel 2 for $5.00 
] 383—3 Auto movmts., complete—Fe 

690, ASI361, ETA 1256... 3 for $10.00 
] 438—5 used WP —- for $5.00 
] GG—50 — ae mvmts., 





value t. ni 
] 375—10 0 cassia. ised peck. w watches— 
Ben, Ingersoll, etc............. 10 for $7.50 
1 376-10" agg used wrist watches— . 
ex, Westclox, etc., in cases..10 for $7.50 
] JJI—3 Se. and ‘oma wrist watch ™ 








& diamond, Reg. $12.00... each $6.50 
1 G3: Ib. asst. watch parts— lates, 
+» (used)—a real buy...............$2.95 
] 437—Wows ane backs, 20 WP tops, 
CURD. .ncecsececsed i ive 
] oo 7 Hamilton irr on tone wen 
YGF, Value $10. ~_—s 5 $1.50 


PACIFIC JEWELERS SUPPLY CO. 


424 S. Broadway, Los Angeles 13, Calif. 


NORDMAN & AURICH 


657 Mission St., San Francisco 5, Calif. 













\ R.R. Watches 
. IN, 


PaAMILTON 99288 






 MARK-NELSON WATCH CO. 
Room 1112, Holland Building, St. Louis, Mo. 




































NEW RONDA COMPLETE COLLECTIVE 
CATALOG 1961 NOW AVAILABLE 


New edition (338 pages) of all RONDA 
catalogs, combined in one edition. 


RONDA SPARE PARTS known throughout the 
world for foremost quality and _ service. 


ALL RONDA spare parts are manufactured 
in Switzerland according to genuine meas- 
urements. 


STAFFS - STEMS - BALANCES COMPLETE - 
ROLLERS - PALLET STAFFS - SETTING LEVER 
SPRINGS. 


Inquire how to obtain your copy 


MODERN TECHNICAL SUPPLY CO. ept.3 
55 West 42nd Street, New York 36, N. Y. 







































the finest HIGH DOME 
round plastic $ hl) 


crystal 
you can buy = sh cozen 


Sold thru all watch material jobbers 















trying to produce a form of crystalline 
carbon possessing diamondlike hardness, 
He knew the effects of carbon in steel, also 
that the diamond is pure carbon in its 
crystalline form. 

To put theory to test, he took a 
plumbers’ iron melting pot and attached 
it to a lead from a dynamo. He then 
placed a mixture of clay and coke in the 
pot, and into this mixture inserted an arc- 
light carbon which he had connected with 
the other pole of the dynamo. After the 
current had passed through the mixture for 
some time, the center portion melted un- 
der the terrific heat generated—and he al- 
lowed the mass to cool and eagerly ex- 
amined it. 

The results seemed so unsatisfactory that 
he was about to throw the remaining cin- 
der-like substance away when a few bright 
specks caught his eye. Placing a pee of 
the material on the end of a lea ncil 
he started to experiment with it and was 
amazed to find that it would cut glass 
readily. 

Ultimately Acheson found that he had 
succeeded in producing the new, extreme- 
ly hard chemical compound which we now 
know as silicon carbide. He called it 
carborundum, and under this name it is 
still manufactured and sold. 


Weight of pendulum 

bob is important 

G.B.: I have an old grandfather clock that 
has a glass door, making the pendulum vis- 
ible. The pendulum is a plain wire with an 
iron bob. What I want to do is to fit a 
more modem pendulum, a heavy one with 
brass bob, and pin rod that came from 
another clock. Can this be done? 

I also want to fit a small pendulum to an 
old 18-size movement. Can this be done? 
Will be looking for your answer in your 
next column. Thanks in advance. 


Answer: From your description, I take it 
that the old clock has a verge or recoil 
escapement and the weight of dium 
bob is an important factor. So if you de- 
cide to replace it with a more modern, 
showy pendulum, a pin rod will do, but 
when fitting the new bob, it may be large 
in diameter, however, it must not weigh 
any more than the old bob. To make one 
heavier would require more weight to drive 
the clock, creating more wear and tear on 
the escapement and train. 
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You do not state what beat the old 
movement has. Old watches were made 
in quick, medium, and slow beat. If you 
have the quick beat or 18,000 per hour, 
you can use a pendlum 1.5 inches long. 
For the medium beat of 16,200 per hour, 
you can use a pendulum 1.5 inches long, 
the slow beat of 14,400 per hour, use a 
pendulum 2.4 inches long. 

These dimensions are from the point of 
suspension to center of bob. It is well to 
construct the pendulum so that the bob may 
be raised or lowered some for regulation. 
You must also remove the banking pins 
to allow freedom for pendulum to swing. 


Wanted: A capable repuirman 

I have had the pleasure of reading most 
of your articles in the magazine for some 
time, and to me they are most informative. 
I have benefitted a lot by reading them. 

I have been ill since last February and 
am not able to carry on my work in my 
Clock Repair Shop as it should be with the 
amount of business I have. I need a good 
man that can help, one who knows how to 
use machinery to make parts for clocks. In 
fact, a man who is mechanically inclined, 
since I have calls for lots of parts that have 
to be made. He should also know how to 
set up Hall Chime Clocks. 

If you know anyone who would be inter- 
ested in this kind of work, please ask him 
to get in touch with me. I started this busi- 
ness in 1930, so am well-established. 


Joseph M. Dube 
201 Grand Theatre Bldg. 
Atlanta 3, Ga. 


Dear Mr. Dube: 

At the present time I have no one in 
mind that could fill the position you offer. 
Good clockmakers are hard to find. 

However, I will make some inquiries 
and should I be fortunate to find such a 
man, I will be happy to put you in touch. 

And, I thank you for your compliment- 
ary remarks about my column. W.H.S. 


Let the merchant repair the 

pin lever he sold 

G.W.: What do you think of adopting a 
policy of refusing to take in any watches 
with cylinder escapements, for repairs? 
Answer: The facts about the cylinder 
€scapement, upon which our advice is 
based, are: (1) Nowadays this escapement 
is used only in Swiss watches of the low- 


est quality, made for “peddler” and other 
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We repair all types of 
chronograph, and stainless “steel ee 
and make coll springs. We also 

sell used replacement movements. 
Write for information. 


BECKtK-HECKMAN COMPANY 


29 East Madison Street. Chicago 2, Illinois f 












AFTER FIFTEEN MONTHS CONTINUOUS 
watchmaker in Pennsylvania dropped his TWEE- 
BRAZER. He rushed it to the factory for re 


with a letter saying, “It is a wonderful 


has helped me do quality work and increase pro- 


duction.’ 
Accessory Model (for use with soldering 


USE, a 


tool. It 


$29.95 





Unit Moa (complete with power & foot 





The most modern equipment you can buy! 


FALCON LABORATORIES ,.vicias, Blvd: 














Paul Linn Offers You 


$32 in Materials for $10.95 


SPECIAL for this month only—On purchase of 333 
Crown Assortment of 72 different crowns . . . 
YOU receive FREE | gross of genuine Swiss stems 


plus | genuine Dumont 3C Tweezer. 


“Write for Our Latest FREE Circular” 


PAUL LINN—ESTABLISHED SINCE 1922 
Wholesale Jewelers’ 
5 South Wabash Chicage 3, Il 




















Cnustom-muule 
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ed dé ey) Through 
Custom MME — Wholesalers 


SOLE IMPORTER Only 


Carl Schneide 


PHILADELPHIA 5, PENNSYLVAN 
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ONE STOP 
SERVICE 


To the Watchmaker and Jeweler 
QUALITY GOODS — AT LOW LOW PRICES 


FREE POST CARDS AND ENVELOPES 
JANUARY DIVIDENDS 


to reduce inventory 


BUY NOW AND SAVE 


175 Gents’ all steel watch 











AS 1194, ss movement. $8.90 
17J Ladies’ all steel watch 

AS 1240 movement 9.90 
17J Ladies’ dress watch, FF60 move- 
ment, RGP white or yellow case... 8.90 
7J Water resist chrome case 

AS movement 6.35 
American made, round W.P. crystals, 

Reg. $2.00 doz. Our price.......0 doz. $ 1.35 


2 doz. ass't. straps, calf, lizard, alli- 
gator, suede. Values to $15.00 doz. 
Our price for 2 doz. loteececcsscsesserees 7.90 


2 doz. assortment, G.F. and Sterling 














neck chains assorted sizes and 
weights. Reg. $16.00 value..........-0-+. 10.50 
Key Chains, carded. Reg. $8.00 per 
doz. 4.80 
L. & R. crystal cement. Reg. 35c 
tube st? 
3 doz. Steel mainsprings. | each of 
36 sizes. $7.50 value 1.90 
Ladies ring guards. G.F. white or 
yellow. Reg. $1.75 doz....ccccssccssesessee 1.15 
STEMS, all popular models........ doz. 40 
Ring boxes. Plastic with foam rubber 
pads doz. .75 
Yoke bridges. Popular models....doz. .60 
ee re % doz. .25 
Cultured pearl pendants. Large pearl 
14K chain. Yellow only...sscccccsseeesee 1.75 
DUMONT TWEEZERS. 3C or 3, with 
order of $10.00 oF more neeceeescccseesesees 90 





Add 40c for postage and insurance. 


A. J. GOLDFARB «< 


15 MAIDEN LANE NEW YORK, N.Y. 
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cheap class trade. (2) Between the pe. 
riods when the verge escapement prevailed 
and the establishment of the lever escape- 
ment, the cylinder escapement was used in 
watches of the best grade. Some of the 
latter-named watches turn up occasionally, 
for repairs, used and treasured by descend. 
ants of earlier owners for sentimental rea- 
sons. 


Generally, these owners are willing to 
pay well and appreciate service on cylinder 
watches. Accepting them for repairing 
helps build good-will and reputation, 
especially because many watchmakers te- 
fuse the work. So, we think the better 
policy is to accept the older, well-made 
cylinder watches, and in cases of modern 
cheap cylinder watches, refuse them, with 
an explanation why it should be considered 
a waste of money to pay for repairs on 
watches that were of trashy quality orig- 
inally, and cannot be made reliable, even 
if made to run again. 

The same can be said for the inferior 
pin lever watches that are so plentiful on 
the market today. Let the merchant who 
sold such a watch take care of it. 





Information sought on Webb watch 


I would like to know the age of a pocket 
watch made by B. Webb & Son, London, 
No. 6264. It is operated by a chain around 
the mainspring barrel, and is key wound. 

The watch is in good condition and has 


an 18K double case. 
Joseph Grochowik 


1427 Bancroft Way, 
Berkeley 2, Calif. 


Dear Mr. Grochowik: 


Regarding your inquiry on an antique 
watch, I have searched my records and, 
sorry to say, do not find any definite in- 
formation. 

I do find a record of Webb and Son of 
Newburg, Eng., maker of a watch in the 
early 19th Century. It could be that they 
later carried on in London, but no record 
was made of that move. W. H. S. 


There are many reasons 

for erraticism 

W.B.: I have an American mantel clock by 
Ansonia. It just strikes without stopping 
until the mainspring is entirely run down. 
| Sometimes it strikes so fast that it sounds 
| like an alarm clock, and then it takes ¢ 
| notion and strikes at regular speed. Can 
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you offer any suggestions just why this | 
clock acts so erratic? | 
Answer: I can only suggest what to look| 
for from the following possibilities ee 
would cause the clock to act so erratic. 


It might be that the endshake for stop | 
wheel and stop lever is excessive and at} 
times will pass by, allowing the clock to | 
strike continually until the parts happen to | 
move and then the stop lever will engage | 
the stop pin on stop wheel, bringing the | 
striking to a stop. 

Then it could be that when the unlock- 
ing occurs, the trip lever does not raise 
sufficiently to engage the stop pin (that is 
known as the warning) action that takes 
place a few minutes before the hour. The 
stop pin will pass by the trip lever, allow- 
ing the clock train to strike for several 
minutes. 

It could also be that the stop lever is 
loose and does not drop and hold the stop 
pin securely or the end of stop lever may 
be bent so that the pin has a tendency to 
push the stop lever up, allowing the pin 
to pass. 


The end of stop lever must be shaped 
so that there is a slight draw to assure 
safe locking actions. 

And then it could be that the stop pin 
in stop wheel has bell out or broken off. 
You say the strike is erratic, strikes fast, 
and then slow. That is caused by the fan 
being loose on its arbor. Some fans are 
held friction tight by means of a spring, 
and other blades are just fastened to the 
arbor by their own tension. I am sure you 
will easily determine by what method of 
friction the blade is held and then increase 
the friction so that the fan or blades are 
friction tight. 


Probably, not 


S.L.: I have a Swiss movement of very fair 
quality, the balance of which is composite, 
like all compensation balances, but the rim 
is cut only half way through. 

Will it be practicable to cut this balance 
all the way through and make a regular 
expansion balance of it? 


Answer: The probabilities are that the 
two segments would not expand and con- 
tract alike with heat and cold, and con- 
sequently the balance would be thrown 
out of poise by a change of temperature, 











and results would be unsatisfactory. 
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Your enthustfastic response to our 
diSONtegrator System 40 Uultrasonic 
Cleaner at $99.95 has been so over- 
whelming that we are now offering 
even bigger values in our larger 
capacity units! Thousands of diSON. 
tegrator units have been sold 
for virtually all types of manufacturing, main- 
tenance and repair, industrial, scientific and 
military organizations all on a FREE 5 day trial 
basis. They must be good to sell this way! 

The unbelievably low prices of Ultrasonic Indus- 
tries diSONtegrators are made possible by incor- 
porating the latest advances in ultrasonic technol- 
ogy into our equipment and manufacturing pro- 
cedures and passing the savings on to you—the 
customer, Paul Platzman President 


DI SON TEGRATOR 


ULTRASONIC CLEANER 


THE LOWEST PRICED ULTRASONIC CLEANER 
EVER SOLD! Buy one or 100 and save! Rugged, 
Efficient, Versatile, Fast . . . Cleans in Sec- 
onds @ Simple One Knob Control e Compact 
e Saves Time and Money! 


CLEANS! BRIGHTENS LIKE NEW! REMOVES solder 
fluxes, shop soil, oil, and grease, buffing com- 
pounds, haze, lint and dust, soap, corrosion, 
finger prints from stones, diamonds, settings, 
mountings, watchbands, cases, dials and move- 
ments, rings, bracelets, castings, findings, files, 
precious metals, costume jewelry, eyeglasses 
and frames, hearing aids. 


FABULOUS 


INTRODUCTORY OFFER 
tot aia $QQOSe 
gal. cap. 






















Pats. Pend. 
5 DAY TRIAL 


Money refunded (less ship- 
ping charges) if not com- 
pletely satisfied. 


FOR THE FIRST TIME 
A choice of 7 beautiful col- 
ors for office or laboratory 
decor: Ivory, Wheat yellow, 
en Stik oe ae 
Hawaii) if you enclose ae aan aa 
check with order, se yn re 


UNPRECEDENTED 5 YEAR SERVICE CONTRACT 


Immediate Delivery—Unlimited Quantities! 
Extra Tanks: $49.95 Ea.—Junction Box: $15.95 
FREE TRAFFIC STOPPING WINDOW STREAMERS! 
SEND CHECK WITH ORDER NOW 
son i a A Ree eS i aE 
TO: Ultrasonic Industries, Inc., Dept. 68-AHJ-! 
141 Albertson Avenue, Albertson, L. I., N. Y. t 


including tank, con- 
necting cable, and in- 
struction manual (ex- 
port model: 220V-50 
cycles: $7.50 add’l.). 
We will pay all ship- 
ping charges to any 
point within the U.S. 
(except Alaska and 


Gentlemen: Please ship ___ DiSONtegrator® 
System Forty Unit(s) @ $99.95 ea.: 
0 Ivory 0 Pale Green 


(0 Desert Sand 
(0 Turquoise () Wheat Yellow [] Soft grey | 


to: C1Coral Pink 








1 understand that my money will be refunded i ; 
if not completely satisfied after 5 day trial. q 


(0 check enclosed (freight prepaid) [] C.0.D. 


C bill me (rated firms only) i 
( Please send prices of larger models 
CO Send prices of SONitizer cleaning t 
chemicals 
oe ee ee | 
29 





What's Happening to the Shock Absorber? 


EDITOR'S NOTE: Erismann-Shinz S. A., La Neuveille, Switzerland, manufacturers of Monorex 
watch shock absorbers will introduce a line of four new shock absorbers to the United States 


market in 1961. 


Included are the Super Normalise, Trishock, Simrex, and Bifix, each for a 


different price and quality range in watches. They have submitted the following story as an 
introduction to their product on the American market. 


De YOU KNOW THE LITTLE CHAP in 
the accompanying illustration? He 
has traveled around the world quite a few 
times as the symbol of Erismann-Schinz 
Ltd., La Neuveville, Switzerland, a firm 
that was founded in 1897 and became a 
pioneer in the crea- 
tion, manufacture, 
and distribution of 
shock absorbing de- 
vices. 

Time is past when 
the usefulness of the 
shock absorber is in 
— and this in- 

ispensable part of a modern watch must 
be presented with sales talks of manufac- 
turers. 

Today automatic movements and water- 
proof watchcases cannot be thought of 
without shock absorbers. 

Role of the shock absorber has become 
increasingly important as modern watch 
owners carry extra thin watches wherever 
they go. 

To meet the increasingly varying needs 
for shock absorbing systems in 1961 Eris- 
mann-Schinz has developed a line of four 
different shock absorbers each having 
specific technical features and application 
to watch manufacture. All four have been 
developed with both quality and price in 
mind. 

Having first developed a shock absorber 
which withstood the most severe tests and 
attained worldwide recognition under the 
trade-name Monorex, Erismann- Schinz re- 
search and work was directed to the pro- 
duction of the new line now being pre- 
sented to manufacturers, wholesalers, and 
retailers. 

As a result the company can market 
four efficient shock absorbing devices; four 
proven results; four carefully studied 
prices, and four new possibilities. 

How can there be four new possibilities 
in shock absorbers? Well, this springs 
from watch lines and watch sales. 





Any 
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salesman in the watch industry knows that 
there are many categories of watches rang. 
ing from the ones with established brand 
names which are well supported with ad- 
vertising and publicity to more modest 
lines in the early stages of establishing 
markets. There are high priced watches 
and mass market watches at lower prices. 


Erismann - Schinz production is now 
geared to satisfy the needs of all manv- 
facturers and markets with its new line. 


While the major cost of manufacture 
continues to be labor, materials can affect 
the final price of a watch. Executives of 
Erismann-Schinz believe that in today’s 
competition in watch markets everywhere, 
the choice of a shock absorber is a matter 
of prime importance. 

They say that the “little chap,” the 
Erismann - Schinz trademark, is at the 
disposal of all levels of the watch in- 
dustry, and that the company will send ad- 
ditional information or demonstrators on 
request. The address is Erismann-Schinz 
S.A., La Neuveville, Switzerland. 


Ultrasonic Industries Markets 
Big Line of Sonic-Chemicals 


LTRASONIC INDUSTRIES, INC., recent: 

ly distributed a mailer illustrating 
and describing the fitm’s line of ultra- 
sonic cleaning machines trademarked 
diSONtegrator and 15 cleaning agents in 
the SONitzer chemicals line. 

Offered in the company bulletin were a 
five-day free trial of the diSONtegrator 
cleaning machine, a free six-ounce sample 
of SONitzer watch and jewelry ultrasonic 
cleaning chemicals from which several gal- 
lons of solution can be made, and some 
trathc stopping window posters. 

Full information can be obtained by 
writing to Ultrasonic Industries, Inc., 141 
Albertson Avenue, Albertson, L. I., N. Y. 


@ Norman C. Zatsky, Garden City, N.Y., 
recently was appointed director of research 
and development for the U. S. Time Corp. 
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ODERN TECHNICAL SUPPLY Com- 
M pany, 55 West 42nd Street, New 
York City, H. H. Freedman, president, an- 
nounced recently that he will be a dis- 
tributor of the new 1960-61 Ronda Cata- 
log. 

An importer of Ronda materials, Mr. 
Freedman reports that the new catalog is 
an all inclusive comprehensive edition with 
listings by alphabetized trademarks and 
classified measurement charts showing all 
calibers illustrated including escapement 
parts and watch movements. 

Binding is a red leatherette spiral cover, 
and the format contains index and register 
sheets. 

Contents include Swiss and American, 
and other balance staffs, winding stems, 
balances complete, rollers, pallet staffs. 
Supplementary lists will be provided after 
the respective sections. 

Modern Technical Supply is charging $2 
pt for catalog when not accompanied 
y 4 minimum order of $15. With orders 
of $15 the firm is offering the Ronda Cata- 
log or a choice of two others free, and with 


Ronda Catalog Available Through New York Importer 


$30 orders or more the company is offering 
the Ronda; Clock Materials, Parts, Tools, 
Movements No. 106, and Vigor-Bestfit- 
Bergeon No. 110 catalog without charge. 
Mr. Freedman reports that charges for 
any of the catalogs cover only part of the 
actual cost of publication and handling. 


Masonite Provides Free Plan 
For Merchandise Display 


| aos JEWELERS CAN BUILD their own 
yramid merchandise displays with 
tilted mirrors and fluorescent lights from 
a free construction design diagram cur- 
rently being offered by the Masonite Cor- 
poration, 221 N. LaSalle Street, Chicago, 
Ill. 

Company officials report that store 
craftsmen can build the unit easily 
with light lumber and Masonite embossed 
or woodgrained hardboard. 

For a free copy of plan No. AE-257, 
detailing construction, write the Service 
Bureau, Suite 2037, 111 W. Washington 
Street, Chicago, IIl. 


FINEST WaT e 


Ipecia ls 


HENRY arene & co. INC. 
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Wittnauer Invents Regulator Without Index 


NOTE: Technical Information in this article is supplied by the Longines-Wittnauer Watch Co, 


[. IS A LONG TIME, 300 years to be exact, 
since the great Sir Robert Hooke of 
London discovered the natural law that 
the force of a spring is in proportion to 
its extension, and became the inventor of 
the first watch regulating device to effect 
small changes in the mean rate of the 
watch. 

Since that time, 1661, practically all 
watches have been pores | with a reg- 
ulator of one sort or another and they have 
been designed in hundreds of different 
forms. Almost all of these had a pointer 
and index, as a guide to the amount of 
movement which had been effected. 

This type of regulator has several dis- 
advantages with which watchmakers are 
familiar. All too often, the apparent sim- 
plicity of making an ‘‘adjustment” by 
means of the pointer has lead wearers to 
attempt to “do-it-yourself,” using a tooth- 
pick, hairpin, or any handy object to nudge 
the regulator index, often with disastrous 
results. This had its repercussions in 
watchmaker-customer relationships. 

Another disadvantage was the very 
limited change of rate which could be 
made with this type of regulator. Some- 
times the index, when moved more than 
a bare amount, would butt against some 





Fic .] 


protruding part of the watch as shown in 
Fig. 1. This restricted further movement 
and thus further regulation by this means. 

Years of research by the Longines-Witt- 
nauer Company have now produced the 
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Wittnauer “regulator without index,” and 
elimination of this troublesome little part 
is reported to offer several advantages of 
interest to the conscientious watchmaker, 
not the least of which is that the Wittnauer 
regulator is virtually tamper proof. 

When a watch that has been keeping 
good time suddenly starts to run slow or 
fast, it is a good sign that the watch needs 
cleaning. Without the index, the tempta- 
tion to tinker is minimized and the watch 
has a better chance of being returned to 
the watchmaker for professional attention, 
as it should be. 





Fig. 2 illustrates the operation of the 


Wittnauer regulator. To move the reg- 
ulator for the purpose of changing the 
timing, grasp the key head with a fe of 
tweezers and move in the direction desired. 
The scale is retained; the slot shows the 
amount of movement, and the angular 
swing of the regulator is not limited by 
the permissible movement of a pointer. 
Technically, the length of a hairspring 
is measured from its point of emergence 
from the collet to its position in the reg- 
ulator. As long as the last half coil of 
the ordinary hairspring is concentric with 
the balance center, the regulator can be 


positioned anywhere on this section with- ° 


out undue theoretical disadvantage. 

Most watchmakers have probably found 
it necessary from time to time to make 
minor alterations in rate by moving the 
regulator index after a watch has been 
cleaned and adjusted. Many have hesitated 
to deliver a watch with index in other 
than center position and have tried to 
manipulate hairspring, balance and reg- 
ulator pins to accomplish this goal. Too 
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often, the horological results have been 
negative. Minor timing adjustments made 
with the Wittnauer regulator cannot read- 
ily be seen, according to a company spokes- 
man. 

It is stated that all Wittnauer watch 
movements are now coming through with 
the “regulator without index,” and that 
when watchmakers are familiar with this 
new feature, its many advantages will be 
understood and appreciated. 


Is This Twee-Brazer Yours? 


HH“ A. FAULCONER, president, Fal- 
con Laboratories, Descanso, Calif., 
is in a quandary and has enlisted the aid 
of American Horologist and Jeweler to 
solve his problem. 

Mr. Faulconer writes that he has in his 
possession an extra Twee-Brazer. This 
might not be bad, because the Twee-Brazer 
is a popular and fast-selling item, but the 
trouble is, this particular Twee-Brazer be- 
longs to someone else who is unknown 
to Mr. Faulconer. 

“More than six months ago,” he writes, 
“Falcon Laboratories received in the mail 





a Twee-Brazer with a broken tip. A note 
in long-hand was enclosed. written on the 
back of a piece of paper torn from a J-B 
watchband price list. The note asked us 
to repair the tool, but was unsigned.” 
The repairs were made and Mr. Faul- 
coner reports that he has corresponded 
with many dealers and individuals in an 
effort to return the Twee-Brazer to its 
owner. He says there is no bill against 
the tool and the Laboratories will ship it 
at once if only they can learn whose tool 


it might be. 


Gruen Markets 
Left-Handed Watch 


rr. THE 22 PER CENT Of the U. S. 
population which is left-handed the 
Gruen Watch Company has recently begun 
marketing a left-handed watch to be worn 
on the right wrist. 

Called the ‘‘Jay L,” this precision watch 
has its winding stem and crown on the left 
hand side of the case to facilitate winding 
and setting while on the wrist. It is priced 
at $49.75 retail. 





For your 
Alpa-Reflex 
camera 


For your 
Paillard-Bolex 
movie camera 


For your Thorens 
stereophonic 
pick-up 





Closing date 15" February. Don’t forget! 
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CLOCKWISE 
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By J. E. COLEMAN 


OTHERWISE 


-» WE GO INTO THE SECOND YEAR of 
the seventh decade of the 20th Cen- 
tury, the bench horologist looks out upon a 
scene of drastic and rapid change . . . so 
drastic that were a watchmaker from the 
turn of the century to enter a 1961 shop, 
more than 50 per cent of the equipment 
would not be recognized . . . so rapid that 
the teacher of just a few short years back 
did not predict it. 


Watch rate recorders, automatic clean- 
ing machines, ultrasonic methods, oscil- 
loscopes, instantaneous electronic demag- 
netizers, etc., were unheard of when most 
readers of this column first began repair- 
ing timepieces; batteries were something 
that went into a flashlight, and a watch 
without a balance wheel and _ hairspring 
was non-extant. 


Couple of issues back, these pages car- 
ried the announcement of such a watch. 
What's more, it is reported to possess a 
percentage of accuracy that lays that long- 
time Ivory standard, 99 44/100 per cent 
in the shade. Its development covers slight- 
ly less than a decade . . . want to hazard 
a guess as to what we MAY have by 1971? 

Changewise, it has been greater at manu- 
facturing levels. Today manufacturers are 
making use of many new devices unheard 
of just a few years back. To mention just 


Mr. Coleman invites your 
questions. If a _ direct 
answer is desired, please 
enclose a self-addressed, 
stamped envelope. He 
does NOT appraise the 
value of antique time- 
pieces; questions of such 
a nature cannot be an- 
swered accurately 
through correspondence. 





Mr. "C & O" 


one, the Ampliscript, is an electronic de- 
vice which records upon paper (hence the 
“script’”) the amplitude of balance oscilla- 
tions. Modern metallurgy gave us the 
“stable” hairspring and the no-break main- 
spring among other things. 

Even lubrication has come in for radical 
changes. The great Breguet is reported 
to have told his emperor, that given the 
perfect oil, he could turn out a perfect 
timekeeper. I’ve no doubt that had he 
been supplied with some lubricant com- 
parable to those easily available today, he 
would have felt he had the perfect oil. 

What of all this change, change, change? 
We in the timepiece service industry have 
automatically inherited many long estab- 
lished customs; a rich lore. Most other of 
today’s mechanical pursuits in comparison 
are mere babes in swaddling clothes. We 
must never permit our heritage to keep us 
from getting with the “change” . . . rather 
than allow it to be a hindrance we ought 
to make it an aid to change. After all, a 
mature profession is better able to adapt 
to changes than one still wrestling with 
growing pains. 

Perhaps you think you have seen just 
about every sort of “do-it-yourself” kit 
imaginable. Well, there are scads of 
varieties around ; so many in fact one could 
not be blamed for thinking that there is a 
kit for just about everything. Ill bet 
you've never thought of a “do-it-yourself 
chronometer kit.’”” The Watch Center, No. 
2 South Loudoun Street, Winchester, Va., 
announces one. Who but Forrest Peters 
would have “thunk” up that one? He tells 
me that it contains the bowl for holding 
the chronometer, some parts have to be 
fitted and re-worked to make the instru- 
ment complete . . . the needed parts are 
furnished, etc., and all at a very nominal 
cost. 
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George V. Olsen sent down some 
sample dials the H. J. Olsen Company, 26 
Templeton Parkway, Watertown 72, Mass., 
is adding to its ever growing line of clock 
supplies. These are not the glue-on type 
but a complete new dial printed on 8x10 
photo mount board, 1/16 inch thick, and 
come in three sizes, 314, 414 and 5-inch, 
Roman numerals, and in three colors, 
antique ivory, gray and white. The center 
hole is already punched and each dial 
comes with a 3% inch steel punch for locat- 
ing keyholes just where you need them. 
They are reasonably priced. 

The clockmaker has long been plagued 
with little dials embossed with an ogee 
curve around the hour-chapter circle, mak- 
ing use of the glue-on type dial practically 
impossible. With this new stiff board dial 
a complete replacement can be made in a 
short time. 


Special correspondence 


Nice letter from Clockmaker Joseph R. 
Smith. It is bits of similar information 
that finally build up a better picture of 
men, methods and manufacture of time- 
pieces in past years, all too much of which 
just seems never to have been recorded. 

I have been very much interested in the 
articles in your column regarding Mr. Eastman. 
I met him in Cincinnati about 45 years ago. I 
had several interesting chats with him about 
clocks and clockmaking. 


He loved to talk about clocks and seemed to © 


be a perfectionist in his chosen line. He told 
me lots of interesting things about his factory. 
One thing that stands out clearly in my memory 
was his description of the workroom where the 
clocks were assembled. Each assembler had his 
bench near a window and so arranged that the 
light from the window came over the workman's 
left shoulder and onto the bench. He also said 





he strived to keep the air in this room pure 
and free from dust. 

In the assembly section all the plated clock 
parts were handled with tissue paper to keep 
from finger-marking them, and he laughingly 
said that sometimes when he was at the dining 
table he would start to reach for a piece of 
tissue paper when he wanted to pick up his 
knife or fork. 

I am under the impression that he was con- 
nected with the Herschede Hall Clock Company 
in Cincinnati in some supervisory capacity and 
that just before the oe} World War he left 
Cincinnati and went back to Boston. 

I eagerly look forward each month to your 
column in the American Horologist and Jeweler 
and find them all very interesting. 

JosEPH R. SMITH 
P. O. Box 137 
Crestline, Calif. 

Apparently we clockmakers are about to 
allow the ‘‘collectors of clocks’ to outstrip 
us historywise. While it is quite true the 
bench mechanic can turn out an excellent 
job without knowing who made it (the 
clock) or when, the fact remains that a 
very large percentage of owners is very 
interested in the “who and when” angle. 

Aside from delivering to ‘‘Joe Customer” 
value received in a bang-up job, you want 
to make of him a satisfied and repeating 
customer. I know of no better way you 
may do that than to assist him along with 
that “who and when” angle. You may 
say: “The job was okay . . . it performed 
satisfactorily and proved that.” True, quite 
true, but, that is just what he paid for. He 
feels, and rightly so, that that is what he 
had every right to expect, thus the trans- 
action is balanced and closed. 

Chances are he'll forget you by the time 
a good clock needs servicing again unless 
you have delivered a bit more than he 
expected. Keep the transaction “unbal- 











, @ Time and analyze watch operation 
| @ Detect any watch fault at a glance 
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ARE YOU GETTI 
YOUR SHARE? 


Millions of watches are being repaired. Are you gettingmr fc 
of this profit-making business? With Marshall Add-A-U 
have the right part when you need it; resulting in fasterm 
service. Thus you are able to take in more repairs and gc 


faster than ever before. 


Your customers expect fast, efficient serv- 
ice. That is why watch material systems 
are more important to you now than ever 
before. Marshall Add-A-Unit Material 


LIFETIME LUBRICATED 
MAINSPRING SYSTEMS 


Only Marshalloy and Watch-Craft Unbreakable Mainsprings 
are impregnated with PERMANATE, lifetime dry lubricant. 
PERMANATE actually penetrates the pores of the alloy. 
(Pores of alloy are much like pores of human skin.) PER- 
MANATE continuously oozes out of these pores, keeping 
spring perfectly lubricated throughout the lifetime of your 
watch. ASK FOR SAMPLES OF MAINSPRING WITH LIFE- 
TIME PERMANATE. 


FREE HANDY MANUAL 


Free material reference book with any Material or Main- 
spring System. 376 pages of thorough information on Swiss, 
American, German and French watch material. 


INSTANT IDENTIFICATION 


Quick identification of every part. Number is listed on an 
index. Each part is enclosed in an envelope which fits di- 
rectly behind the index. 


Marshall's famous ‘Permatex Pac 
waterproof plastic. The parts 
and remain in the Permatex P, 
Permatex Packages are guara 
always free from rust, moisture, dimmed 


LIFETIME W 


Registered in your name in our 

Unit System is guaranteed nevermecome 
backed by highest rating in Dund™pradst 
than 50 years in the watchmakeriply bu 


The only supplier of a c 
material and crystal s 


standard size cabinets. | 


C&E.MA 


Box 7737 
Or Any Distributor of 
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Just 
Released! 


Two new brochures in 
color describing PER- 
MANATE, lifetime dry 
lubricant. Also complete 
information on new low 
priced Marshall Add-A- 
Unit Systems, with com- 
plete details on each 
system and the very low 
pfices at which you can 
purchase each system. 


Ask For 
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Free 
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anced” in your favor, and in his thinking 
that “closed” idea will not crop up. He'll 
remember you as the clockmaker with a 
special interest in his clock rather than 
forget you as the clockmaker who merely 
did what he was paid to do. 


J. & J. & J. 





CORRECTION: Under the illustration of the 
Seth Thomas No. 89 movement, Deceriber, 
1960, AH&J, page 34, the word "by" was 
used instead of ‘‘for', so that it appeared that 
the Seth Thomas No. 89 movement was made 
by F. Kroeber instead of being manufactured 
for the latter firm by Seth Thomas. The text 
is correctly stated on page 35, line I 1, accord- 
ing to both Palmer and Drepperd. 


and CLOCKWISE 


Can a pinion be shifted or not? 

I would like to shift the pinion on an old 
Waterbury ceramic alarm. Please advise what 
tools to use and how to go about it. I have no 
lathe nor staking tools. 

Also, how may the rounds in lantern pinions 
be replaced? Your answer will be appreciated, 
as I never heard from you on my last question. 

CHARLES YOUNG 
5437 Swanville Road 
Erie, Pa. 
Dear Mr. Young: 

The thing that is bothering me at the 
beginning is that question you refer to. I 
can’t even come up with an excuse. . . 
haven’t located it or a record. Thank you 
for trying again. 

Mayhap, I’m slightly 
confused. Your sketch 
definitely indicates 
“solid pinion’ yet you 
ask about moving it, 
and further down, you -—~ 
ask about lantern pin- 
ions, 

Lantern pinions are 
never made to (part 
of) the arbor. Practical- 
ly all solid pinions are. @ 
They, therefore, can 
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NOT be shifted. In many instances where 


you have a badly cut or worn pinion that is 


a solid part of the arbor, the wheel that 
drives the pinion can generally be shifted 
... either up or down as the conditions in- 
dicate . . . to allow that wheel to drive 
upon a portion of the pinion not worn. 
The end result is the same as if the pinion 
were shifted. 

Now with lantern pinions, they can al- 
ways be shifted, or refilled. In many cases 
the refill job is about as easy. Contrary to 
a widespread opinion, the staves of most 
lantern pinions are not meant to turn. 
They should be staked in tight. For shift- 
ing either wheels or — a lathe or 
staking tool is not absolutely necessary. 
The H. J. Olsen Company, Watertown, 
Mass., manufactures and markets a yoke 





anvil. This anvil is merely two pieces of 
hardened steel hinged together at one end. 
It may be opened pocketknife-wise, and 













Terry the turtle says... Don’t be slow to recognize the facts! 


The “O” RING waterproof watch crown 
is guaranteed to be 100% waterproof 


¢ PERFECT SEAL ¢ FRICTION-FREE WINDING 
¢ GREATER ELASTICITY ¢ TESTED FOR DURABILITY 


QUICKFIT—NEWALL— BESTFIT 


Manufactured by JOSEPH WALDMAN & SONS = Irvington, N. J 
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one of the series of holes fitted under the 
wheel or pinion to be staked up or down 
the arbor. Lay it across your opened vise 
ot prop up on two blocks. Since you have 
no staking tool, then make a punch by 
drilling a piece of convenient rod with a 
hole that will take a pivot and allow you 
to hammer against the shoulder. 

To your first question, “How may the 
rounds in a lantern pinion be replaced ?,” 
first, that member of the lantern pinion 
drilled partially through is known as the 
bottom, the other end, drilled completely 
through, is known as the top or head. The 
round wire pieces forming the actual pin- 
ion portion are called staves. 


The staves are driven through the head 
and home to the bottom of the hole in the 
bottom. They are just a very little short 
of leveling up with the top of the hole 
in the head. This metal of the head above 
each stave is pinked or riveted over the 
end of the stave to keep it (1) firm, (2) 
from coming back out. When refilling is 
necessary first cut off the old riveting in 
order to press the old staves out. This can 
be practically done with an old watch- 
makers’ screwdriver. Select one whose 
bit is the same size as the stave to be re- 
moved; revolve it back and forth with the 
thumb and second finger while pressing in 
with the forefinger. 


Grasp each stave with a small pliers and 
force it out of the head. From the old 
stave you get the correct length. Select a 
piece of Stubbs steel exactly the same size 
in diameter as the original staves, and with 
a jeweler’s saw, cut the required number 
of staves. Fill the pinion, hammering each 
stave home to the bottom while the bottom 





is supported on your yoke anvil. 

The final step is to rivet each stave. 
With a i pointed punch spot the metal 
in the head above the end of the stave 
over it in three or four places. Some 
mechanics call this “pinking.” 

We hope this is sufficient for this one, 
and if you will send along that previous 
question, we'll have a go at it. Sorry we 
missed out on it. J.E.C. 


Even clockmaking was once 
subject to "States' Rights" 


I am enclosing pictures of two clocks 
which I have received for repairs. Please 
give any information you may have as to 
the manufacturer and date of the clocks. 

Clock No. 1 (three pictures, I, I, Ill) 
was made by L. M. Churchill & Co., of 
Hamburg, S. C., or that is the information 
as given in Picture No. Il, a photo of the 
inside of the lower portion of the case as 
pictured in Photo No. I. Hamburg is 
now only a “whistle stop” at the end of 
the railroad bridge crossing the river to 
Savannah, Ga. At one time it was the end 
of one of the oldest railroads in the United 
States, “the Charleston to Hamburg’ line, 
and a large shipping point crossing the 
river into Georgia. 

Clock No. 2 (Photo No. IV) had a 
movement with plates overall 4 x 63%; 
inches cut with the strips 5 inch wide. 
Pins were used to secure the plates to the 
posts. The name “J. C. Brown, Forest- 
ville, Ct. U.S.A.” is stamped on the bottom 
of the front plate. When received, the 
verge, pendulum and rod were missing. In 
attempting to repair the movement, some- 


one had really done a butcher job. They 











Samples and instruction sheet. 
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5 Assorted Swiss Watcnes................................$6. 
Wristwatch Movements........................ x 
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We can supply a large variety of used movemen 

and complete watches needing some repair. 
Write for Price Lis? 


ST. LOUIS REFINING COMPANY 
Holiand Building St. Louis 1, 











CUCKOO CLOCK PARTS 
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had cut off the lower half of the back 
plate and riveted a second plate in its 
place to allow added depth between the 
plates — to the thickness of the first 
plate. The owner was told this was 
necessary because correct mainspring could 
not be obtained. 

As you can tell, the dial in the photo of 
the case is not original. The only identify. 
ing mark on the case is a small shield in 
back on the bottom left with the numeral 
“84” within it. In addition to the in. | 
formation requested above, do the figures 
or emblems as shown, have any Signi 
ficance? Is there a story connected with 
cases of this type or is it just a fancy 
design? 

A stamped envelope is included, and 
your consideration of this request will be 
greatly appreciated. 

RODNEY SWINSON 
Bamberg, S. C. 


Dear Mr. Swinson: 

A couple of short items, then, I'll try 
to throw some light upon your clock. First, 
let me compliment you upon some excel- 
lent photos—big 8 x 10's, sharp-focused 
like these, tell a lot. Second, apparently 
you are only 50 or 60 miles from Augusta. 
When over that way see if their library 
does not have a file of the “Augusta 


| Courant” (printers of your label) that 


date back to the 1830's. Chances are, that 
when “L. & M. Churchill & Co.” gave 
the order for job printing these labels, they 
also got an advertisement in the paper. 

No Churchill is listed as an American 
Clockmaker—I am reasonably sure that 
your ‘‘L. M. Churchill & Co.” was merely 
the merchant-seller. 

“Hamburg, S. C.” is mentioned—only 
once, and that is on page 55 of Chauncey 
Jerome’s book (1860). In order to give 
full and clear meaning to it, I shall quote 
the full page: 

“In 1835 the Southern people were 
greatly opposed to the Yankee ge 
coming into their states, especially the 
clock peddler, and licenses were raised so 


| high by their legislatures that it amounted 


almost to a prohibition. Their laws were 
that any goods made in their own states 
could be sold without a license. There- 
fore clocks to be profitable must be made 
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in those states. Chauncey and Noble 
Jerome started a factory in Richmond, Va., 
making the cases and parts at Bristol, 
Connecticut, and packing them with the 
dials, glasses, etc. We shipped them to 
Richmond and took along workmen to 
put them together. The people were highly 
pleased with the idea of having clocks 
made in their state. The old planters 
would tell the peddler they meant to go 
to Richmond and see the wonderful ma- 
chinery that must be there to produce such 
articles and would no doubt have thought 
the tools we had there sufficient to make 
a clock. We carried on this kind of busi- 
ness for two or three years and did very 
well at it, though it was unpleasant. Every- 
one knew it was all a humbug trying to 
stop the peddler from coming into their 
state. We removed from Richmond to 
Hamburg, S. C., and manufactured in the 
same way. This was in 1835 and 1836. 
There was another company doing the 
same kind of business in Augusta, Ga., by 
the name of Case, Dyer, Wadsworth & 
Company, and Seth Thomas was making 
the cases and movements for them.” 

Now to your photos: They show a 
typical 8-day, weight drive clock of the 
above period. Further, the construction is 


typical of the “Ives” clocks, including the | 


dial with the little window between the 
center post and XII. Originally there was 
a little mirror encased in a tin frame to 
which was soldered a short piece of wire 
that extended up through the top of the 
case. This mirror rested in a slot behind 
the dial. When it was wished to see the 
escape wheel and verge for adjusting to 
in-beat or oiling, the owner merely raised 
it up by means of the wire at the top with- 
out having to remove the hands and dial. 

This riveted-strap type, the rolling 
lantern pinions and the peculiar teeth flat 
on top was used extensively by “C. & L. 
C. Ives.” Chauncey and Lawson Ives 
Operated at Bristol, under that firm name, 
1830 to 1838. There were six of the Ives 
brothers very active in Connecticut about 
that time: Ira, Amasa, Philo, Joseph, 
Shaylor and Chauncey. Later, two sons 
of Philo, Lawson C. and Philander, and 
Porteus R., a son of Joseph, came into the 
clock picture; still later a couple of Porteus 
R’s sons, Rolin and Joseph II. Some 11 
patents were granted to the original six 
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CLOCK REPAIRMEN! 


We are Headquarters for 400-Day Clock Materials: 
OLD AND NEW PARTS—SPRINGS—DOMES—TOOLS— 
400-Day Repair Guide, 160 Pages, $3.95 id. 
Also, Long Life Batteries for Kundo and a ns; 
Horolube 9-C Clock Lubricant, Small Size: 4 


THE HOROLOVAR COMPANY 
Box 299A, Bronxville, N.Y. 











Mainspring 
) for American and Swiss watches, made 


of the finest steel, accurately gauged, evenly 
tempered. Sold Through Jobbers Only. 


GLARDEN IMPORTING CO. 
SOLE IMPORTERS 
116 Nassau St. New York 38, N. Y. 











CLOCK WHEELS—CLOCK BARRELS 
PINION CUTTING 
Wood, Stee! and Brass 
Barrels and Wheels Repaired and Made to 
Order - Teeth Installed - Broken Pivots Re- 
paired - Platforms Reconditioned or Duplicated. 


FAST SERVICE! 
Send Sample for Immediate Estimate 


Write for new 1961 catalog 
RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 


B.M.S. 
NEW CATALOGS 


e New Movements in every size. 

e Used Movements needing cleaning only. 

e Movements for material $1.25 up. 

e Bargains in watch bands, waterproof 
watches, spring bars, staffs & stems. 

e Wheels, pinions, & staffs made to order. 

e Hard-to-Get Parts 

e Clock Parts (catalog 25c) 


Bonded Messenger Service 
BOX #1 PLEASANTVILLE, N. Y. 
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_ HAIRSPRING VIBRATING CO.+ Box 330, Union City, N. J 


FAST ACCURATE DEPENDABLE 
% VIBRATING %& STAFFING x JEWELING 


DIAL REFINISHING 
RHEOLOGICALLY CONTROLLED for 


ays. No phantom insurance 
extras. Write today for 





brothers between 1809 and 1895. There 
were quite a number of different ‘‘Ives’ 
firms—possibly in the neighborhood of 20. 
I'd say, not from any recorded specific 
statement, but from a general knowledge 
of Early American clocks and their history, 
that your “Churchill” clock was the result 
of one of the Ives firms evading the tax 
via a local label; that the Ives peddler came 
into Hamburg and made contact with 
Churchill & Co., who were probably a 
general merchandising store, got himself 
labels printed locally (Augusta) with 
their name upon them — and— was in 
business. 

I’m forgetting the little “J. C. Brown.” 
Jonathan Clark Brown (b-1807-d-1872) 
was one of the large individual operators 
—in and out of a dozen firms from about 
1831 until his “clock empire’ failed in 
1855. In that year, 1855, E. N. Welch 
bought all the Brown enterprises. 

These little fancy-metal cases were quite 
popular about the mid-1800’s. Jerome was 
advertising them as early as 1845. Likely 
the small shield and the numeral “84” 
was the number used by the factory casting 
them. All sorts of little cherubs, etc., 
were made simply that the end result 
would come out as a “fancy” or “ornate” 
case—no particular story or significance 


0-812 
Va" x Yq" 


1.35 


Va" x 1% 


1.90 
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evident from your photo—lots of them 
around. Most every collector has two or 
three. J.E.C. 


Goodrich and deCarle 
are explicit authors 


Quite some time ago I wrote you asking 
for information as to where I could get 
parts for an E. Ingraham clock, Patented 
Oct. 8, 1878—Nov. 11, 1879; Pendulum 
Patented Dec. 11, 1879. I needed click, 
click springs, and click rivets for this 
clock. 

I sent my inquiry to Nashville, Tenn., 
without any street or house address. So 
far as I know it got lost, misplaced, or 
you just failed to answer it. So I am try- 
ing again, and this time sending my in- 
quiry to American Horologist and Jeweler, 
or Roberts Publishing Co. Sure hope | 
have better results. 

I would like for you to recommend 
some VERY, VERY good book on Clock 
and Watch Repairing—one that is clear, 
plain, concise, and (written) in an easily 
understood manner. I have Mr. deCarle’s 
books, and Mr. Goodrich’s books. They 
do not seem to fill the bill. Do you have 
anything very, very clear and plain on 
clocks and watches? 

I have a small watch and clock repair 


Kum Kleen 
SELF-ADHESIVE LABELS 
oh 

eh 0S v/ 

Pig wee 


Here are the most popular 
sizes and shapes of ‘white 
Kum-Kleen labels... 
mounted on flat sheets 
measuring approximately 
4” x 6” Ideal for typing, 
stamping or hand marking. 


1000 labels to a box 
KB-3008, 8-1224 (500 to = box) 


ORDER FROM YOUR JOBBER 


M.J.LAMPERT & SONS, Inc. 


Exclusive Wholesale Distributors 
352 FOURTH AVE., NEW YORK 10, N.Y. 











AMERICAN HOROLOGIST AND JEWELER 








a a eee 


Ss CTR & we ~* OQ 


Me 


business and a limited amount of cash and 
tools to do with. But IF I could get the 
VERY best in instructional books, would 
iry to get it. 

My business and repair work consists 
mainly of clocks, now. I am not equipped 
for watch work. Plan to go into it later 
as I can see fit to expand and enlarge. 
But 1 would like to have a book that tells 
how to repair both with illustrations also 
to show me. I am confused on how to 
set the beat correctly on a hairspring to 
get best results. Do any repair books 
show this? 


At the present I have an 8-day Seth 
Thomas A.D. model in for spring replace- 
ment. The job is done and is operating 
correctly except for one thing: namely, the 
clock “warns” at about 15 or 20 minutes 
before the hour, and strikes exactly 8 min- 
utes before the hour and half hour. I 
have studied Goodrich’s book some, but 
cannot get it figured out. Could you help 
me with this along with recommending a 
VerY, VERY clear, concise book on clock 
and watch repair? Would like the best 
book on the market on both subjects, if 


it isn’t entirely out of my price range. 1 
may have to wait to get it, but will try 
to avail myself of it when I can. 

I sincerely do like your columns in 
AH&] magazine. I learned about you and 
your knowledge of clocks when I wrote 
asking for a sample copy, in which I read 
about your work. 

I hope you will forgive such a long 
letter, but I wanted to give details so you 
would understand. I certainly do hope 
this letter has better success reaching you 
than the one I sent to Nashville. 

J. R. JENKERSON 
Star Route 
Bourbon, Mo. 


Dear Mr. Jenkerson: 

Praise is always pleasant, and we al- 
ways enjoy long letters. The record to 
date is 19 pages, so your two is relatively 
short. Yes, the correct method to send 
mail is via AH&J, P. O. Box 7127, Capitol 
Hill Station, Denver 6, Colo. 

First to the clicks, springs and rivets. 
In the classified section of AH&J you will 
find ads by Krause Brothers, Vin Acco 





efficient, new 

shock absorbing devices 
proven results 

carefully studied prices 
new possibilities 





SIMREX TRISHC 
ERISMANN—SCHINZ S.A. 


LA NEUVEVILLE 
SWITZERLAND 
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Time Repairing, The Clock Shop, William 
A. Phelps, Old Time Shop and others 
specializing in clock parts and supplies. 
There are numerous others handling both 
clock and watch supplies—in short, you 
can always find it in AH&J. 

Your next question is a tough one for 
I feel that both the de Carle and the Good- 
rich books are about as good as they come 
and am at a loss to recall any publication 
that might be termed more concise. In 
fact, I am sure that Goodrich covers your 
question and with a Seth Thomas illustra- 
tion. This may not be the “identical” 
strike train you have, but the strike action 
is so nearly the same the instructions ought 
to be about the same. Turn to page 202 
and study the drawing closely. You say 
your clock warns 15 minutes to the hour 
and strikes 8 minutes before the hour. In 
the drawing ‘Fig. 93” “L” represents the 
hour trip. Locate this on your clock and 
then note that as it raises the wire “J,” 
the wire “H” being mounted upon the 
same arbor unlocks the strike train for 
the warn-run. Wire ‘“H” need not rest 
against the unlocking member, it there- 
fore, can be bent down so as not to begin 


India Reduces Import 


UOTAS ON WATCH AND CLOCK imports 
Q in India have been reduced by 50 
per cent for the period from October 1960 
to March 1961, according to a report by 
Trade Post, monthly magazine of trade and 
industry, published in Bombay. 

Under the new regulations there is no 
quota for clocks, a 10 per cent quota for 
clock parts in which actual users’ licenses 
will not be valid for imports of hands, 
top and bottom plates for housing move- 
ments, parts, dials, or complete pendulum. 
Imports of movements will not be allowed. 

A 10 per cent quota is allowed for gen- 
eral timepieces and another 10 per cent 
is allowed for other timepieces, but licenses 
are valid only for one-day alarm clocks 
and a half dozen kinds of parts for these 
clocks including balance wheel and bal- 
ance staff assembly, balance staffs, hair- 
springs, balance bearing screws, main- 
springs, and alarm springs. 

Licenses will be valid for imports of 
watch parts quotas in the amount of 5 
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lifting the unlocking member out until 
“L” is very near the top of its lift. “H” 
needs only to move upwards just far 
enough to unlock (positive) no more. 

Now your clock (S. T. and others) 
does not commence its striking operation 
until “J” falls back; the “J” curves up to 
make it fall later, and down to make it fall 
earlier or by a combination of adjustments 
of both “J” and “L.” 

May I suggest that you scout around 
the shop until you find a striking move- 
ment exactly like ‘Fig. 93,” and another 
exactly like ‘Fig. 97.” With movement 
in hand, re-read Goodrich’s description of 
them, stopping to make some of the sug- 
gested adjustments. After you have fin- 
ished, I believe you will agree that Mr. 
Goodrich is pretty good after all. For 
watches I can recommend ““The Watch Re- 
pairer’s Manual” by Henry B. Fried 
(AH&J Book Department No. B-187, 
$6.50, plus 10 cents postage). This is a 
standard text for beginners. Also good 
is “A Practical Course in Horology’’ by 
Harold C. Kelly, No. B-101, $3.25, plus 
10 cents postage. J.E.C. 


Quotas on Timepieces 


per cent for general and another 5 per 
cent for soft parts, and for watch move- 
ments. They will not be valid for watch 
cases whose price is less than 24 rupees 
per dozen. 

Up to 20 per cent of the face value of 
a license or 500 rupees, whichever is 
higher, can be applied to imports of 
natural oilstones, watchmakers’ tools, and 
eye-glasses. 


Vacuum Pencil is New 
Tool for Small Parts 


INIATURIZED MECHANICS is being 

made easier by a new vacuum pen- 

cil produced and marketed by Kulicke and 

Soff. Manufacturing Co., Inc., 1234 Cal- 
lowhill Street, Philadelphia, Pa. 

It reportedly handles miniature pieces of 
metal, paper, glass, plastics and gems as 
small as .015 inch diameter, and has 
proven exceptionally useful in picking up 
tiny dice and full-size wafers used in semi- 
conductor and transistor manufacturing. 
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Future Is Challenging; 


Perhaps Rewarding for Jewelers 


by Walter M. Woolfson, Jr. 


AKING FORECASTS AND SIFTING TRENDS 

for the jewelry and watchmaking in- 
dustry for 1961 and the years just ahead 
is a hazardous business. For the retail 
jewelry stores across the nation and the 
firms that supply them the Golden 60's 
appeared to be an alloy rather than pure 
gold in 1960. 

Among the not unmixed blessings was 
the fact that unit watch sales to the Amer- 
ican public were variously estimated be- 
tween 19,000,000 and 21,000,000 at a 
retail value of slightly more than $600,- 
000,000 gross. 

But within this framework the retail 
jeweler appeared to be selling somewhat 
less than 60 per cent of the total, and only 
47 per cent of the watches marketed in 
the United States had jeweled lever move- 
ments. In fact one manufacturer of pin 


levers selling for $16.95 and less at retail 
through all types of outlets boasted one- 


third of all American sales for 1960. 

This pattern, however, was no great de- 
parture from the one that prevailed from 
the early 1950s. 

On the strength of a renewed drive of 
two years duration by the Watchmakers 
of Switzerland to re-educate the public to 
the values of jeweled lever watch owner- 
ship bolstered by individual manufacturer 
promotions and some strikingly dramatic 
advances in conventional watch design, the 
market for jeweled lever watches was kept 
alive for retail jewelers and sales were in- 
creased. 

Meantime in the latter part of 1960 the 
electric watch market flowered on a com- 
bination mass production and test market- 
ing basis. By year-end Bulova had intro- 
duced its revolutionary Accutron, an elec- 
tronic wrist timepiece as a product of the 
space age, and five other firms including 
Benrus, Waltham, Croton, Wittnauer, and 
U. S. Time Corporation had announced 
plans for marketing electric watches. And 
in Switzerland, Ebauches S. A., had suc- 


JANUARY, 1961 


cessfully begun mass production of two 
styles of electric movements. 

But the approximate million unit differ- 
ence in quality watch sales which is cur- 
rently being estimated did not represent 
the full potential that might be desired by 
manufacturers and retail jewelry store own- 
ers alike from an ever-growing popula- 
tion. 

Analyzing potential against achievement 
in the retail jewelry industry, the Jewelers 
Mutual Insurance Company of Neenah, 
Wis., recently published a statistical report 
which paca fy that between 1947 and 
1960 four consumer products increased 
more than 400 per cent in sales, 20 lines 
grew at a higher rate than the average, 
and a third group which included jewelry 
made gains barely above the actual popula- 
tion growth of 23 per cent. 


Top four lines were air conditioners, 
television sets, clothes dryers, and boats: 
Jewelry sales meanwhile had gained only 
25 per cent. 

In still another major phase of retail 
jewelry store selling it was estimated in 
1960 that the retail value of cut gem dia- 
monds sold to the consuming public came 
to approximately $400,000,000. This rep- 
resented no major departure from past 
sales results in a closely limited luxury 
market. 

Diamond cutters and diamond jewelry 
designers were working in 1960 to develop 
settings for smaller diamonds that would 
enhance their attractiveness with emphasis 
on the engagement market — an area in 
which the diamond industry has prospects 
of sales growth in-the next five to ten 
years as a result of America’s share in the 
world population explosion. 


It appeared that these new developments 
in design had a good chance of creating. 
consumer interest and of bolstering the 
jeweler’s position in the marriage market. 

Still another trend which was creating 
a serious problem for jewelry stores, and 
for the watch industry as a whole was a 
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decline in the number of watchmaking 
schools in the United States in 1960. 

While many manufacturers and their 
representatives agree that the only hope 
for the retail jewelry store industry to 
maintain a place for itself in the American 
economy is through concentrated person- 
alized services which can be made profit- 
able to stores that provide them, two major 
schools of long-time value to the industry 
were closing. Elgin National Watchmak- 
ing College closed its doors in March of 
1960, and Bradley University announced 
almost simultaneously that it will graduate 
its last class of watchmakers in June of 
this year. 

Although public vocational schools are 
believed to have taken up much of the 
slack, and the drift of enrollment to such 
schools in recent years made small classes 
in the private schools that closed, there is 
a feeling among store owners that their 
service position has been materially weak- 
ened. 

Yet jewelers are going to have to devise 
ways of providing increasingly better serv- 
ice, according to industry ss 

Not many months ago in New York, 
Jay Kay Lazrus, executive vice president 
of the Benrus Watch Company, was saying 
that his company is interested in promot- 
ing good service in retail jewelry stores 
because it is the best key to success. 

“Any kind of a business that provides 
real service can succeed,” he said. And 
to prove his point he invited me to look 
at a mid-town New York shoe repair store 
that was doing a land office business. 

It was easy to see why this store was 
popular. First the place was unusually 
clean and comfortable. All the repair ma- 
chines were in easy view of customers who 
lounged in comfortable chairs with ash 
trays close at hand. Eight or more white 
smocked shoe repairmen were going about 
their business in a rapid orderly way. 

Mr. Lazarus noted that the place is al- 
ways jammed whenever he passes it. 


The importance of service 


Jeff Wetrich, the Watchmakers of 
Switzerland, was another executive with 
something to say about the importance of 
service. He thinks that this country and 
the buying public have reached about as 
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far as they want to go with self-service 
arrangements in stores. 


“You know,” he said, ‘‘a lot of people 
are drifting back to the neighborhood 
grocer and paying higher prices for the 
convenience and the extra personal service 
they receive. I hope the same kind of 
drift will take place towards reliable retail 
jewelry stores.” 


Harold J. Loevy, president of the Zenith 
Manufacturing & Chemical Corporation, 
New York City, sees the future in terms 
of products his company produces that he 
feels create opportunity for better service 
on the part of retail jewelry store watch- 
makers. 

He writes: ‘‘Possibly no year in the in- 
dustry has been more revealing than 1960. 

“It is a year when the trade is beginning 
to feel the effect of unbreakable main- 
springs, pin-lever watches, electric watches, 
and it is the year when ultrasonics finally 
became of age. 


“All of these and many other events 
and stresses have caused our company as 
manufacturers supplying chemicals and ma- 
chines to the watch and jewelry field to 
make advances in our techniques so that 
our product as well as our plans for the 
future will keep up with many more 
changes in a changing world just ahead.” 

Mr. Loevy noted that his company 
brought out a number of new products 
in 1960 including Sprazit degreasing solu- 
tion, a low priced screw top small parts 
basket, and a new powerful Ultra Sonic 
Jewelry Cleaning Machine at a low pop- 
ular price. 

He said the company has spent much 
time improving its cleaning and rinsing 
solutions to make them more effective and 
faster with the new watches and safer for 
use with finer mechanisms and electric 
watch components. 

He added that the company is also de- 
veloping new products in ultrasonics, oils, 
and cleaning techniques for watches, clocks, 
and industrial uses which will be an- 
nounced after they have been thoroughly 
tested. 

“It is our opinion that 1961 as well as 
the years ahead will be as good as we 
make them by giving better service, better 
products, complete stocks of wanted ma- 
terials, and better values. It is certainly 
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not the time to crowd into a shell,” he 
stated. 

Briefly some other trends affecting the 
immediate future: 

Cost Squeeze on Profits—In 1960 major 
manufacturers were reporting increased 
sales over 1959 with smaller profits. Same 

roblem probably carried down to all 
Rirels; suggesting that retail jewelers who 
want to operate safely in 1961 and after 
can best accomplish this by adopting cost 
accounting procedures in all departments. 

Outlook of Legislation—Liberal legisla- 
tion with greater government spending and 
possibly higher taxes is being forecast; 
means even greater squeeze on unit profits, 
more sales effort to keep up with the tide; 
probable intensive effort forthcoming in 
Congress to pass minimum wage legisla- 
tion which would include at least part of 
retail industry. 

Income Levels—-Rising. Close to 3,000,- 
000 American families now have incomes 
of $15,000 per year and up compared 
with 800,000 families in this category in 
1947. Another 9 per cent are in the 
$10,000 to $15,000 category as against 
3 per cent in this group in 1947. Other 
groups are $8,000 to $10,000 now at 10 
per cent as against 3 per cent, and $6,000 
to $8,000 now 18 per cent as against 9 
per cent. Combined with population 
growth the increase in incomes in the 
higher levels is potent so far as the retail 





jewelry store market is concerned. 


Bankruptcies—Edged sharply downward 
in the jewelry industry in the second half 
of 1960, according to reports from the 
Jewelers Board of Trade. In the third 
quarter retail cash jewelers going out of 
business numbered 24 with $425,000 in 
liabilities compared with 32 with $840,000 
liabilities in 1959. In October eight de- 
clared bankruptcy with liabilities totaling 
$183,000 as against 12 the year before 
with liabilities totaling $330,000. In No- 
vember six cash jewelers went out with 
$123,000 as against four the year before 
with $262,000. 

Broadened Lines—An upsurge noted in 
purchasing of non-traditional jewelry store 
merchandise. Retail jewelers on the de- 
fensive in the gift market were purchasing 
more housewares and appliances including 
radios, musical instruments, shavers, and 
more giftwares in the leather, fountain 
pen, and smoker's lines. 


With such an economic backdrop at the 
opening of 1961 the entire jewelry in- 
dustry is challenged to keep improving 
its products, its management techniques, 
its selling patterns, and its usages of broad 
communication inside the industry and 
with the public. 

There is plenty of potential for growth, 
and the struggle to achieve it fully is likely 
to be rewarding at all levels of the industry 
in 1961 and for the years just ahead. 


Mereminsky Trades Catalogs for Stamps 


HOLESALER P. MEREMINSKY, 15 

Maiden Lane, New York City, N. Y., 
is currently offering to trade handy “Clock 
Parts and Tools Catalogs” nationally for 
12 cents in stamps—the postage it takes 
him to send them out to watch and clock 
makers. 

Listings in the 414 by 6-inch booklets 
include hundreds upon hundreds of Swiss, 
French and German clock parts for all 
types of timepieces. 

Designated as Catalog No. 106, the 
booklet of 99 pages is well illustrated, pro- 
vides stock numbers for easy ordering, and 
where required gives careful descriptions 
and measurements to help clockmakers de- 
termine their requirements. 

Bellows, chimes, chains, escape plat- 
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forms, cuckoo clock frames and figures, 
electric movements, keys, hands, special 
parts assortments, fit ups and a general 
inventory for all the better known clocks 
are included in the catalog and available 
from the company, according to Mr. 
Mereminsky. 

He adds that he is making his offer of 
catalogs now to help clockmakers find the 
materials they'll wt need as customers 
bring in clocks for repair in the new year. 


@ Longines-Wittnauer Watch Company is ~ 
coming out with a zoom lens feature for the 
Wittnauer Cine-Twin camera and projector 
which will take normal, wide angle, and tele- 
photo pictures. Called the Cine-Twin Zoom 
800, it is accompanied by a zoom finder which 
adjusts to the lens adjustments. 
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WMDAA Directors to Plan 
Convention at Board Meeting 


LANS FOR THE WATCH MATERIAL 

DisTRIBUTORS Association of America 
annual convention this spring in Las 
Vegas, Nev., will be reviewed by the or- 
ganization’s board of directors at a meet- 
ing January 16 and 17 at the Essex House 
in New York City. 

I. Ashendorf, Southern Watch Supply 
Co., Charlotte, N. C., president of 
WMDAA reports that officers and directors 
who are expected to attend the business 
session in New York are Edward Kurtz, 
Prague-Kurtz Co., Houston, Tex., first 
vice president; David A. Fried, Fried and 
Field, San Francisco, Calif., second vice 
president; Earle S. Bechtel, Joseph B. 
Bechtel Co., Philadelphia, Pa., treasurer; 
Stanley G. House, Washington, D. C., 
executive director; Seymour Marcum, Nor- 
vell Marcum Co., Tulsa, Okla.; Pierre 
Borel, Jules Borel & Co., Kansas City, 
Mo.; Edward L. Endman, Pacific Jewelers 
Supply Co., Los Angeles, Calif.; Eugene 
J. Sobel, the E. & J. Swigart Co., Wash- 
ington, D. C.; Nat Moss, John A. Poltock 
Co., New York City; Dominic Priore, 
Niagara Jewelers Supply, Buffalo, N. Y.; 
William Swartchild, Jr., Swartchild & Co., 
Inc., Chicago, Ill.; Harry Brockway, L. A. 
Clark Co., Seattle, Wash.; A. A. Fresh- 
man, Freshmans, Salt Lake City, Utah; 
Abe Katz, Wm. R. Katz Co., Dallas, Tex. ; 
Arthur O. Bush, United Tool & Materials 


WIN TRANSDUCERIZED TANKS and a 

single king-size transducerized tank 
are being offered by the L&R Manufactur- 
ing Company, Kearny, N. J., in two new 
models which have been added recently to 
the firm’s Ultra-Cleen 320 Series of ultra- 
sonic cleaning machines. 
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Twin and King Tanks Added 


Co., Denver, Colo.; John Cassedy, Jr., the 
Cas-Ker Co., Cincinnati, Ohio, and Robert 
H. Haselton, Haselton Co., Inc., Boston, 
Mass., all directors. 

Board members will receive reports on 
the association’s successful ‘““What Makes It 
Tick?” film and decal program, and on a 
proposed new nationwide consumer promo- 
tion plan combining the interests of whole- 
sale material distributors and retail jewelers, 

Meantime, Mr. Ashendorf has already 
announced apointment of Everett Ack- 
ley, the Gemex Corporation, and Paul 
Tschudin, the Watchmakers of Switzer- 
land, as associates co-chairmen for the con- 
vention. 

He has also named Mr. Endman, West 
Coast Host chairman, and Gene Roderick, 
Gemex, and Bob Westover, the Watch- 
makers of Switzerland, as assistants to the 
West Coast Host Committee. 

Members of the committee are Mr. 
Fried, Betty Saunders, Williams and 
Petersen, San Francisco; Otto Frei, Otto 
Frei Co., Oakland, Calif.; Herman Gale, 
Jewelry Distributing Co., Los Angeles; 
Sidney Goldstein, Janmar Company, San 
Diego, Calif.; Mr. Brockway and Pierre 
LeBordais, of Joseph Schwartz Ltd., 
Honolulu, Hawaii. 

Mr. House met with members of this 
committee during a recent trip to Los 
Angeles and Las Vegas to organize conven- 
tion details with Mr. Endman. 


To L&R Ultrasonic Series 


Model 320D has the twin tanks, each 
with capacity of 11/4 quarts. Model 320L 
has the king sized tank with a capacity of 
33g quarts. 

Ultra-Cleen 320—the forerunner of the 
two news models—has a 114 quarts trans- 
ducerized tank and a 11/, quarts rinse tank. 
Price is $187.50. 

Executives of the company report that 
all three units are designed to ultrasonically 
clean a large volume of jewelry at high 
speeds with minimum attention from the 
operator. The 320 series utilizes a new 
electronic circuit to channel peak power 
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directly from a built-in generator to the 
transducerized tanks. These units also 
feature a new electrical timer to control 
the cleaning cycles and to break the cur- 
rent after a pre-specified period. 

Tank dimensions of the 320 D twin are 
53% inches square at the top by 3 inches 
deep with a half-inch taper at each side. 
Tank dimensions of the 320L king are 
534 inches by 93 inches at the top by 4 
inches deep with the same kind of taper. 
Overall dimensions of 143/, inches by 934 


Current Information on 


VER THE PAST MONTHS, the American 

Horologist and Jeweler has received 
many inquiries concerning the word 
“Swiss” stamped on plates and dials of the 
Ball Railroad watch. 

Recently Editor Hagans had the pleasure 
of inspecting and checking the 16S, 21 
jewel model, adjusting it to six positions, 
temperature and isochronism. Photographs 
made by Mr. Hagans are here used as 
illustrations, and show the open face 10K 
gold-filled Keystone case, lever set. The 
tear view shows the Incabloc jeweling, the 
words, “The Ball Company,” “Swiss,” 
“Twenty One,’”’ “21 Jewels” and various 
numerals. 

Mr. Hagans notes that the watch is made 
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inches by 1014 inches; operating frequency 
of 70-80 K.C. and power consumption of 
160 watts, are the same for all models in 
the series. Price of the 320D twin is $262, 
and of the 320L is $249.50. 

With each purchase of a machine the 


company supplies one pint of L&R Jewelry 
Cleaning Solution Concentrate which makes 
a gallon of cleaning solution. For complete 
information on all three models in the 
320 series write to L&R Manufacturing 
Company, 577 Elm Street, Kearny, N. J. 


the Ball Railroad Watch 


for the Ball Company by “The Record 
Watch Co.” of Switzerland, and adds that 
it is “truly a splendid timepiece.” 


@ Opening of General Electric's 25th” Serv- 
ice Center in Latham, N. Y., was announced 
recently by W. L. Parkinson, manager of 
product service for the firm's housewares and 
commercial equipment division. The new 
service facility is located at 7 Herbert Drive 
South in the town's Latham Shopping Center. 


@ W. R. Cobb Company, Providence, R. I., 
a major manufacturer of jeweiers' findings, 
is starting 1961 in a new expanded manufac- 
turing plant at 850 Wellington Avenue, Cran- 
ston, R. |. Cobb executives report that the 
firm's growth required increased capacity. 
They say the new factory is custom designed 
and is completely air-conditioned. Cranston 
is 15 minutes away from downtown Providence. 
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Winston Purchases 





HH” WOULD you like to gaze on 30,000 
carats of uncut diamonds? No doubt 
your amazement would equal that of the 
girl pictured above. 

The unnamed young woman is looking 
at the largest single purchase of uncut dia- 
monds ever acquired by an individual, that 
of Harry Winston, International diamond 
merchant. Mr. Winston recently bought 
more than four-fifths of a total of 47,000 
carats offered by the Government at public 
auction at the Appraisers Stores of the U. S. 
Customs Department. This was the most 
valuable collection of precious stones ever 
offered at auction and attracted buyers 
from all over the world. 

Mr. Winston said the shipment was 


Lighted Window Display 

ETAIL JEWELERS THROUGHOUT the 

United States will be given help by 

the Ring Guild of America for 1961 in 

capitalizing on public interest in birth- 

stones with a new 12-month lighted dis- 
play for use in store windows. 


\ JS HERE... 


saat fn ig fo ty nd cre 
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Uncut Diamonds from U.S. 


opened, weighed and stocked in the new 
Winston building, 718 Fifth Avenue, New 
York City, where the entire operation of 
cutting and polishing, as well as the manu- 
facture of finished pieces of jewelry takes 
place. 


Sterling Contest Top Men Meet 





GRAIG MUNSON, 


International 


president, 
Sterling Company, displays an ornately pat- 


terned, early 19th Century tablespoon to 
some of the participants in the opening exhi- 
bition of the International Design Competi- 
tion for Sterling Flatware at the Museum of 
Contemporary Crafts, 29 West 53rd Street, 
New York City. Looking on, left to right, are 
the five top finalists, Olaf Skoogfors, Gerald 
Gulotta, Lee Du Sell, Samuel Ayres Jr., all of 
the United States, and Sigfrido Pineda of 
Mexico. 

Artists from 17 countries entered 206 designs 
in the world-wide competition. Designs of the 
22 award winners are on exhibition at the 
museum. 


Is Offered by Ring Guild 


Stones are shown in a sturdy limed oak 
shadow box frame with a metal back 
which has an electric cord with a plug, a 
bulb, and a switch. 

Birthstones and alternates for all 12 
months and their symbols are included in 
the new display which carries the selling 
message: “Your Birthstone is Here. . . 
wear it in a fine ring for beauty and 
charm.” 

Jewelers can purchase the complete dis- 
play with the lighted shadow box and new 
transparency from the Ring Guild at pro- 
duction cost of $9.30, or the transparency 
alone at $3.25, if they purchased the 
Guild’s first shadow box display piece. 

Orders for displayers or requests for 
additional information can be directed to 
Ring Guild of America, Inc., 608 Fifth 
Avenue, New York City, N. Y. 
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Silver Linings... 


RANCHISES ARE IMPORTANT properties 
FY the retail silver business, and your 
ability to acquire and hold them can en- 
hance your profit structure and establish 
your entire pattern of operation. 

If you are not franchised you're likely 
to find yourself dependent largely on off- 
brands or on what you can get of the top 
name brands from wholesalers and your 
pattern of selling may of necessity be 
largely promotional. 

Where you are located, the size and 
type of market you serve, and what fran- 
chises are already in your area will prob- 
ably have a bearing on whether any fran- 
chises are available to you at the time 
you're ready to start a sterling silver de- 
partment. 

No doubt, too, there'll be limitations on 
available franchises unless you're in an 
unusual location not now being served by 
any of the sterling manufacturers. 

Regardless of what the franchise situa- 
tion happens to be in your community, it 
will be worth your while to aggressively 
survey all of the major silver manufacturers 
to determine whether you can be fran- 
chised. Remember, if five manufacturers 
have to turn you down because of prior 
committments and one good one can fran- 
chise you, your start in silverware retailing 
can be auspicious. 

Although a franchise is ing sae 6 im- 
portant in its effects on your business, it 
is well to keep in mind that with silver- 
ware as with any other brand name prod- 
uct, a franchise involves a contract with 
a manufacturer and should be studied with 
care and thoroughness before signing. 

Every franchise requires certain perform- 
ance on the part of the holder and places 
certain limitations on him. It is therefore 
important to measure any franchise you 
may consider against your ability to per- 
form. 

Your considerations in your review of 
such a contract before signing should in- 
clude the price you'll be dealing with, any 
minimum inventory requirements that may 
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Who Wants You, and Whom Do You Want? 


By Ed Goldsmith 





be set up for franchised dealers, and 
specifically any limitations that might be 
set on your distribution of other brands. 

You will find that with most franchises, 
if not all of them, no limitations are placed 
on distribution of other brands because the 
manufacturer would be acting in restraint 
of trade, but in the other areas of policy 
the manufacturer can if he chooses ex- 
ercise a fairly high degree of control. 

His control over what stores he will 
franchise and how many in ratio to pop- 
ulation are what make his franchises valu- 
able, and they frequently have a cash value 
when a store is being sold. 

Prices on franchised lines are most easily 
controlled in states having fair trade agree- 
ments, but in most parts of the country 
are nonetheless controlled by normal mark- 
up from cost of merchandise and the right 
of the manufacturer to refuse to sell to a 
jeweler who auts prices. 


In determining whether or not to ac- 
cept a franchise, a contract that places no 
control on prices, or that places no limita- 
tion on franchises in your area, or that 
involves too much of a dealer loader pro- 
gram for you to carry, or that in some way 
attempts to curtail activity with other lines 
may be an unsound one to consider. 


There would also be cause to hesitate 
at being franchised for a relatively un- 
known brand that does not present for its 
dealers a program of selling aids and con- 
sumer advertising which has a fair chance 
of permitting the brand to grow in stature 
with the public. 

What is wanted, ideally, in a franchise 
is a business association with a manufac- 
turer who can supply silverware at a 
cost and price structure which will give 
good profits; with a program that fully 
supports your selling efforts with the pub- 
lic, and with a policy that permits the 
greatest freedom in decision making at 
retail level within recognized and fair 
limitations. And such a franchise is worth 
working for and waiting for. 
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Chart Your Course on the Four C’s... 


of the ateitinl 


by Helen Fletcher Collins 


IAMOND SALES MADE ON THE FOUR 

C’s are not aimless wanderings through 
uncharted waters, but are smooth sailing 
for both the captain—the jeweler—and his 
passenger—the customer. There is no need 
to carry this simile further—indeed it is 
used only to call attention to the pleasure 
in the purchase of a diamond and to the 
importance of the Four C’s, carat weight, 
cutting, clarity and color. 

For more than 400 years mankind has 
treasured this unique component of the 
earth’s crust as an ornament. Previous to 
that time the diamond’s chief value lay in 
its abrasive qualities, a value which has 
not lessened in the intervening years, but 
rather has been augmented by the growth 
in the use of gem quality stones. 

Although the shining ‘‘earth star’ was 
first considered more suited to men than 
to women, somewhere along the line, a 
French courtesan coveted the glittering 
gem and started a fashion that has in- 
creased steadily in ge 

Size seems to have been the prime 
requisite of the earliest diamond collectors, 
and it was not until the 15th Century that 
faceting gained its proper perspective. Be- 
fore that time, and in the interest of size, 
cutters were encouraged to leave the dia- 
mond as much as possible in its original 
shape. Facets were employed largely to 
eliminate glaring imperfections, or where 
that was not possible, facets were cut 
above the flaw to distract attention. 

Weight is still important and is meas- 
ured in points and carats. And, with the 
population explosion of the second half 
of this 20th Century, a trend for small 
diamonds has developed along with the 
continued demand for the larger ones. 
The dime store salesgirl wears her 10 point 
diamond as proudly as the dime store 
heiress displays her 10 carat gem. It should 
be mentioned that size alone does not in- 
dicate a superior diamond. Often a small 
diamond may be worth much more than 
a considerably larger one of less choice de- 
scription. 
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Actually, cutting could be said to be the 
foremost characteristic affecting the worth 
of a diamond. A well-cut diamond has 
every facet placed on the stone at the cor- 
rect angle and in the proper proportion, 
Diamond cutting is one of the most pain- 
staking trades and little or no margin is 
allowed for error. Michael Weinstein, in 
“World of Jewel Stones’ (Sheridan 
House), notes that diamond cutting te- 
quires skill, accuracy and a fine touch, as 
well as much patience. 

For many years Antwerp (Belgium) 
and Amsterdam (Holland) were pre 
eminent as diamond cutting centers, but in 
recent times, Idar-Oberstein and other Ger- 
man cutting centers have become important. 
However, since the United States is the 
largest consumer of diamonds, it is only 
natural that diamond cutting has advanced 
rapidly in this country, and Mr. Weinstein 
unequivocally states that the “American 
cut” is now considered the best in the 
world. 

Cut also refers to the shape of the dia- 
mond and the arrangement of facets. The 
most popular is the round brilliant with 
58 facets, but modern usage includes the 
rectangular emerald-cut, the oval and the 
Marquise in increasing numbers. 

Clarity in a diamond refers to the ab- 
sence of blemishes such as carbon spots, 
bubbles or inclusions. Federal regulations 
rule that a diamond may be described as 
flawless only if it shows no such blemishes 
to the naked eye using 10X magnification. 
Clarity also has a certain effect upon the 
price that may be asked. 

Fourth of the Four C’s is color. While 
most diamonds are colorless, crystals in 
all shades of the rainbow have been found. 
The majority of the colored stones range 
from a slight yellowish tinge to deep yel- 
lows and brown. A reliable jeweler will 
explain to his customer just where a stone 
stands in the color scale and the impact of 
color on price. The term “blue-white,” 
formerly a favorite talking point in con- 
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nection with diamond sales, has been 
greatly over-rated and reputable jewelers 
seldom use it now. Only one out of 500 
high grade diamonds recently examined 
by the Gemological Institute of America 
was found to have any trace of blue and 
more than 490 showed at least some hint 
of yellow. 

One might add a fifth “C” . . . cost. 
This factor is made up of the first four 
characteristics and is entirely dependent on 
them. 

Jewelers wishing to capitalize on the 
mounting desire for diamonds have been 
especially — during the past year by 
promotion aids from the greatest diamond 
producers in the world, De Beers Con- 
solidated Mines, Inc. Counter-piece repro- 
ductions of a full page advertisement in 
the Saturday Evening Post, describe the 
meaning of carat weight, clarity, cutting 
and color, and how these Four C’s affect 
quality and cost. These reprints stress the 
availability of superior quality in smaller 
stones, illustrate diamond sizes and cuts 
and give a range of prices. The advertise- 
ment emphasizes throughout the impor- 
tance of customer consultation with a 
trusted jeweler. Jewelers are invited to 
order as many of these reprints as needed. 
Write the Diamond Promotion Depart- 
ment, The Reuben H. Donnelley Corp., 
230 E. Sandford Blvd., Mount Vernon, 
N. Y. 


DeBeers Has Year's 
Industrial Diamond Supply 
oe STOCKS OF CRUSHING BOART 


—the grade of industrial diamond 
used as an abrasive in cutting and grind- 


ing operations—are reported by a spokes- | 


man for DeBeers Consolidated Mines, 
Ltd., to meet the current demand rate for 
a full year. 

Commenting recently on the effect of 
the suspension of diamond mining in 
Kasai Province of the Congo, the spokes- 
man said that supplies of crushing boart 
are available to meet all requirements. 

He added that because diamond mining 
in Kasai is an open-pit — his com- 
pany anticipates that art production 
would be able to start again quickly as 
soon as conditions in the Congo become 
more settled. 
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TAKE A REALLY CLOSE LOOK 
AND CONSIDER A QUESTION 
THAT ONLY YOU CAN ANSWER 


Are you preparing for and insuring your future 
on a sound professional basis? Or are you one 
of those too busy trying to meet today’s prob- 
lems with yesterday’s methods to give much 
thought to the future? 

Don’t lag behind alert or aggressive compe- 
tition. When it is so easy to change the picture. In 
less than six months and without any interrup- 
tion of your business activities, you can erase 
this handicap and surge ahead — a recognized 
professional diamond man fully trained in new 
effective methods of diamond buying, grading 
and appraising—a man who can stimulate 
greater interest in diamonds, close larger sales 
and render up-to-date professional service. 
Send coupon for free illustrated outline —no 
obligation. 


© 


GEMOLOGICAL INSTITUTE 
OF AMERICA 


11940 SAN VICENTE BOULEVARD 
LOS ANGELES 49, CALIFORNIA 


PLEASE SEND GIA COURSE DETAILS PLUS A FREE FULL- 
COLOR PLATE OF OVER 25 GEMS. 

NAME. 
ADDRESS 
CITY. 
ZONE 











STATE 





GEMOLOGICAL INSTITUTE OF AMERICA / 11940 SAN 
VICENTE BOULEVARD / LOS ANGELES 49, CALIFORNIA 
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@ Watch and jewelry exhibits will be 
centrally located in a block-long five story 
building at the Basle Swiss Industries Fair 
April 15-25. A colorful brochure was already 
in distribution in the United States before 
the first of the year from the fair director. 
Included was a business reply post card to 
the Consulates of Switzerland, in various 
cities, to make it easy for recipients to place 
orders for Basle Fair identification cards and 
catalogs which are offered without obligation. 


@ Bausch & Lomb, Inc., Rochester, 
N. Y., has developed a photographic con- 
trast ratio viewer which will permit photog- 
raphers to see actual finished pictur: detail 
before they snap the shutter. Lights and 


shadows will be seen through this filter 
just as they would appear on a final print 
or transparency. Dealer price is $10.62 a 
half-dozen; retail price $2.95 apiece. Free 
displays are being offered with orders of 


six viewers. 


@ Incabloc Corporation, 730 Fifth Ave., 
New York City, soon to introduce its revolu- 
tionary Triostat regulating device for jeweled- 
lever watches, has appointed Robert E. Rolnik 
Associates, 550 Fifth Avenue, New York City, 
as public relations firm for both the new 
product and for the Incabloc shock absorber. 

@ Retail jewelers and watchmakers in 
the United States were given an added 
Christmas boost with Hamilton conven- 
tional and electric watch sales through an 
eight-page full color advertisement which 
appeared in the December issue of Coronet 
Magazine. Theme was: ‘For a Christmas 
to remember, give a Hamilton Watch,” 
and the first page featured a young couple 
window shopping in front of a jewelry 
store. 

@A four-page illustrated catalog bulletin 
describing 12 types of inspection lights has 
been issued by Welch Allyn, Inc., 191 Jordan 
Doad, Skaneateles Falls, N. Y. Included in 
the line are direct types for surface or interior 
inspection, prefocused lights, adjustable focus 
lights, combination with magnifying lenses, 
lights with rotablé mirrors for right angle 
vision in small bores, and conventional and 
rechargeable battery handles and transformers 
to provide power. A separate listing of 15 
specifications and dimensions are given. 


@A Magnus “Jewel” _— chord 
organ with permanent reeds was recently 
on display for more than a half million 
visitors at the United States Pavilion in 
the 25th International Fair of Tessaloniki, 
Greece. Interest among visitors centered 
on its unique size and on its retail price of 
less than $50. 

@ Christmas ornament packaging was intro- 
duced by the Waltham Watch Company, 
Chicago, Ill., to popularize the practice of 
hanging Waltham Watch gifts on the Christ- 
mas tree for the 1960 holiday season. 

@ Borel watch retailers recently received 
the Borel Watch Company 1960-61 30- 
page Watch Catalog as a store selling aid. 
It has been prepared with a heavy white 
enamel cover with embossed gold letter- 
ing and illustration and red printing. All 
inside pages are tabulated for easy use 
at the sales counter. First 10 pages give 
information about the quality of Ernest 
Borel Watches and the company’s sales 
policies. Twenty additional pages give pic- 
tures and descriptions of various models 
in the Borel line. Jewelers can write the 
Borel Watch Company, 1008 Walnut, 
Kansas City 6, Mo., for a free copy. 

@ Emil Hermle, director of the Wyler 
Watch Factory, Bienne, Switzerland, recently 
toured the firm's New York and West Coast 
facilities as part of a company expansion and 
coordination program. He was accompanied 
by his wife, and by his son, Urs Hermle who 
has been spending the past year in Wyler's 
New York office studying United States distri- 
bution methods. 

@ An electric watch that sells for $29.95 
and that transmits battery power directly 
to the balance at a rate of 21,600 beats per 
hour is being marketed in the Timex line 
by the U. S. Time Corporation. It will 
run for at least a year on its original bat- 
tery, which is replaceable. 

@ The Eterna Watch Company of America 
announces that effective Jan. |, 1961, its 
sales organization and facilities in the United 
States will be put on.a broader, more efficient 
basis. This change is being made to strengthen 
existing Eterna franchises and to establish new 
outlets in cities where no Eterna distributors 
are present. 
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REPAIRING 


and 


ENGRAVING 


—R. Allen Hardy 


Repairing 


Stone Setting 


a SEEMS TO BE A LARGE NUMBER 
of watchmakers and engravers who 
have a smattering of jewelry repair knowl- 
edge as well as fair culisualiong of dia- 
mond setting. And, lately, they seem to 
be interested in developing this knowl- 
edge. This is evidenced by the many 
comments and inquiries and must indicate 
the need for doing this sort of work, and 
delivering it quickly to the customer. 
Possibly there are too many lost sales due 
to this lack of complete knowledge, as for 
example a mounting sale could easily be 
lost due to the time element in delivering 
the remounted stones. 

Whatever the reason may be, the trend 
to learn this phase of repair is good for 
the trade in general a certainly more 
profitable for the individual developing 
these skills. 

I have found, in discussing stone set- 
ting, that too frequently the interested 
person has the skill but not the correct 
picture of how it is done. In studying it, 
they seem to place too much emphasis on 
the finished job, an, quite naturally, be- 
cause they have every opportunity to see 
finished work and little opportunity to see 
step-by-step procedures. If they could 
but see about four different incomplete 
operations, then real progress would be 
made. 

So, let’s study the situation in this 
manner. Let’s assume that we don’t have 
a clear picture of what goes on during the 
hidden operations . . . the ones we aren't 
aware of when we view a finished stone- 
setting job. And let’s use the simplest 
of approaches . . . the cross-section. 

See Fig. 20. This is a cross-section of 
a belcher type mounting with the diamond 
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resting in position. The 

final result will be 

shown in Fig. 23, but ~ ~! =| \ 
first look at Fig. 21. A | 

burr of the exact di- 4 

mensions is used (or as ~~ WH 
close as possible). It “°° 

will burr out to a size ep 
slightly larger so that mM 

the stone may rest com- eel | 
fortably in the seat as = 
shown in Fig. 22. We 

are not discussing how ngs 

deep it should be set, our only aim is to 
form a picture of what happens to the 
metal during these setting operations. We 
are keeping the picture clear throughout 
the discussion. 

We are using a cross-section of a 
belcher type setting since we have used 
the more common types many times be- 
fore. We are trying to put across the 
point that, regardless of the general style, 
the basic principle of setting the stone 
remains the same. 

In Fig. 22, the stone is resting easily at 
the base of the seat formed by the burr. 
Obviously, there is too much metal to bend 
over and the answer is to file away the 
prong until it is weak enough to bend, 
yet strong enough for long wear. The 


Mr. Hardy invites your 
questions pertaining to 
jewelry repairing. Ques- 
tions should be directed 
to Mr. Hardy, c/o The 
American Horologist & 
Jeweler, Box 7127, Capi- 
tol Hill Station, Denver 6, 
Colo. Enclose a self- 
addressed, stamped enve- 
lope. 


Mr. Hardy 





dotted line shows where the filing action 
takes place. 

Fig. 23 shows the final result; the 
prong firmly hugging the diamond. Note 
the dotted lines indicating metal that has 
been removed. 

And, right here, let’s rearrange our con- 
cept. No matter what the style (except- 
ing the flat-top) the same thing is happen- 
ing. The burr is sunk, the prong is fled, 
the prong is bent or pushed over the stone 

. and that’s that. Nothing peculiar is 
going on. 

To prove it . . . see Fig. 24 which 
shows a common type of setting used a 
lot on birthstone rings. \ 
True, the seat is some- } wamale al 
times formed on rec- 
tangular shapes with” “'s:'* 
aid of a graver for solid seating. Yet the 
prong is filed and pushed over the girdle. 

Fig. 25 shows cross-section of a common 


= 


Fig 25 Fig. 26 
prong-type mounting. The black section 
is burred away, the tips filed and bent or 
pushed over the girdle. 

In Fig. 26 we see the tiffany cross-sec- 
tion. Is there any difference in the treat- 
ment? The black section is burred away, 
the prongs bent over, etc., etc. There are 
a number of other variations but our point 
is made. 


Fig: 27 


Fig. 27 shows the most baffling type 
of mounting to set; baffling because the 
novice can hardly imagine what goes on 
to achieve the final result as in Fig. 28. 
And, let’s admit it. It’s a tough one to 
learn . . . the flat-top. 

The flat-top is considered a conventional 
style having been around for decades 
(maybe centuries). In Fig. 27 the stone 
is shown resting in position prior to the 
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first operation. Every phase of every 
operation has been discussed many times 
before and we won't go into that again 
at this point. We are simply using Figs. 
27 and 28 to show the before and after 
situation using cross-section. 

Pause and consider the amount of metal 
that disappears during the various opera- 
tions. Yet, the basic principle described 
in the prong type drawings continues to 
apply to this unique setting. A burr is 
used, a bead (prong) is pushed over the 
girdle. The only new techniques to learn 
are shaping the bead and trimming the 
setting. 

Fig. 29 illustrates 
what happens to just 
prong as the setting of 
the stone proceeds. In 7, 
“a’’ the diamond rests 
in position over the 
prong (to illustrate 
how the stone is ac- |, 
tually lowered into the 5, 26 
prongs). In “b” the 
stone rests in position .— 
after burring. [SN | x 

In Fig. 30a, the heavy ),~ rg ), 
black section is filed 
away, to weaken for bending. In Fig. 
30b we see the finished prong correctly 
gripping the girdle. 

Obviously, there will be errors occurring, 
especially while just learning to set stones. 
Fig. 31a may help to avoid a common one 

. .trying to bend a prong that is too 


Fig: 35 
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heavy. Note that it nas curled over the | 
stone, holding it securely although leav- | 


ing a gap between metal and stone. Just | 
the thing for catching nylons and sweaters. | 
In Fig. 31b we see a prong that has been | 


over-filed. The tip is almost paper thin | 


and will surely wear off soon. | 

I have never been quite satisfied with ADDS 
the limitations of drawings in trying to | 
show what really happens when a bead is | 


raised. 


I have tried a number of times to clearly | 
establish this technique with the use of | 
illustrations and have concluded that the | 


only trouble is that more illustrations are | 
needed. The subject needs to be viewed | to your 


from all angles; all approaches are neces- 


sary to get the idea across. i 
In Fig. 32 there is a new approach, merchandise 


viewing the corner of the flat-top mount- 


ing . . . the round graver is in — 
to begin bead-raising. The side cuts 
(shown in black) are completed; we are 


poised for action. Fig. 33, shows the 


action. The round graver is wiggled from 
side to side as it digs into the metal. The 
point of the graver goes deeper and deeper ENG RAVING 
until the island of metal begins to roll 


over the girdle of the diamond (not shown 
since it would block the view). In Fig. 
34, the i of the bead changes slightly 
as it goes forward to meet the stone. To 
fully understand this, we need the cross- | 
section illustration again. .. . Fig. 35. The | 
bead is now in position to be pushed | 
flush with the stone, using a beading tool 
that fits it perfectly. The beading tool | 
rounds the bead and polishes it. | 





FOOTNOTE: Those of you just tuning in on 
this column might think the above illustrations 
rather incomplete, in that many steps are not | 
included in this particular discussion. Fact is, | 
all steps have been covered in other issues and | 
this issue is trying to give broader coverage 

to a subject with which our regular readers | 
are very familiar. If you need more details, 


just write and we'll tell you where to find 
them. 


| 
ENGR AVING | makes everybody 


an engraver 


Use of Graver, Part Il | Mew hermes 


prore EVALUATION and organization | ENGRAVING MACHINE CORP. 
of cutting a two-line inscription is | 154 West 14th Street, New York 11, N. Y. 
shown in Figs. 18 and 19. Since al- IN CANADA: 359 St. James Street West, Montreal, P.Q. 


JANUARY, 1961 
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most all script lines are alike in cutting, 
all the down-cuts in both lines should be 
done before any other cuts are made. This 
eliminates the constant necessity for turn- 
ing the block, which tires the engraver 
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bund file's 20 


during a long day’s cutting. Fig. 20 
illustrates what cuts should be done from 
one direction. After these are completed 
then swing the block around and make 
the cuts from the other direction. 

In Fig. 21 there is an odd assortment 
of ovals. Actually, they represent an- 
other way to design lower case script. 
There is nothing conventional about this 
idea—it serves to show the novice how he 
may begin to design even, regular script 
letters, giving him basic understanding of 
the general nature of all script letters. 


Fig 21 
Fig 32-7 


* Fig. 22 is the final design of the oval 
group in Fig. 21. Note that the spacing 


between the ovals is slightly less than one 
oval. 


In Fig. 23 look at the letter ‘‘B” in its 
true form. We see three ovals placed on a 
beauty stem. To be really good at script 
one must fully understand such basic con- 
structions that make up all letters. Fig. 
24 shows the basic en of the leiter 
“D.” Try other letters on your own and 
see if you can discover the underlying 
symmetrical components. 


Fig. 25 shows how this same technique 
of design is applied to drop letter mono- 
grams. Fig. 26 shows the completed de- 
sign. 

Many of us, in an effort to cut script 
that is masterful, seem to lose some of the 


’ Fig 97 


Fig 93 


simplicity that is present in Fig. 27. What 
could be more crisp, and what could be 
easier to cut? The proportions used are 
half and half, meaning that the lower 
case is exactly half the capital size. Fig. 
28 is a more slender design of the same 
name. The capital ‘“D” is fancier while 
the lower case is merely thinner in ap- 
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See Fig. 29 nus — 


to half and half designing, amd our dif- 
ference in appearance may be blamed on 





pearance. 
“look” to thexsame name. 
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the exaggerated loop of the ‘“d” and the 
slender pointed letter “a.” No real dif- 
ference in,construction. 

Now, consider the cutting. It is. al- 
ways confusing to a beginner to design 
for cutting since his graver point will 
not always follow the line. There are as 
many ways to go at this as there are en- 
gravers, meaning that if you can find two 
sharing the same opinion or method it 
would be unusual. I can only suggest my 
way and hope that it will work for you. 

I prefer to design exactly as I want the 
form to be represented, taking into con- 
sideration that the point of the tool will 


not follow this design at every turn. I | 
feel that when I design in this manner I | 


have eliminated possible spacing -errors. 
There is no guessing. 


The only possible guess comes at the | 
final cut when it is. necessary to depart | 


from the sketched line on a shade cut 
only. 
shade cut provides the regular contour 
while the point of the tool travels prac- 
tically straight. 
Fig. 30. Here we see the name “Dana” 
designed but with the shade line indi- 
cated. 


contour of the shade will fall. 


where these lines will fall and there is no 

need to sketch anything but the single line. 
In Fig. 31 we see the 

letter ‘“‘h”’ 

the letter 

case. These are grace- 

ful letters and show in 

detail how clean cut the final or" of 


good designing should appear after cutting. | 


Hello, Mr. Hardy! 


Engraving as a hobby 


For some time I have been looking for some- 
thing that could be used to provide additional 
income and, upon retirement, something to keep 
me bus) 

A few years back my Father and I were in 
the jewelry manufacturing business, and natural- 
ly my thoughts turned in that direction. A 
friend, Louis Haimann, who is in the retail 
jewelry business in Morristown, N. J.5- sug- 
gested. freehand engraving and it seems to ap- 
peal to me. 


My problem is that, if 1 dect#®*to try this, | 


JANvARY, 1961 





In Pearl Cement, as in Watch Parts There are 
No “Just as Good’ Substitutes 


INSIST ON THE .. 
GENUINE, — 
THE ORIGINAL Terris 


MADE BY JEWELER AIDS 5 og ty 
130-40 227th St., Laurelton 13, .N. 














$1.00 to $1.50 PER TROY OUNCE 


for 1/10 goldfilled optical scrap. Equally high 
prices for other grades of scrap, cases, bands, 
etc. We pay top prices for watches, dead stock 








| of jewelry, etc. Check sent promptly and ship- 


ment held intact pending your approval. 
B. LOWE, Holland Building, St. Louis, Mo. 











WM. S. McCAW CO. 


WATCH MATERIALS — ae ns SUPPLIES 
JEWELRY — FINDING 


Room 215-218, 320 Superior St. disk Onlo 








On this cut, the outer edge of the | 
If this is confusing see | 


It is easy to see where the point | 
of the tool is going and where the outer | 
After | 
much practice one automatically knows | 


ca “rag con MM My 4 | 
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I should have some schooling or training. I 
am employed full time, therefore schooling 
would have to be in the evenings and would 
have to be fairly close to home. 

I would appreciate it if you would advise 
me, if there are any schools that I could attend. 
If not, are there any correspondence courses or 
books from which I might train myself? 

Any advice or information you can give me 
will be greatly appreciated. Thank you in ad- 
vance for your consideration. 


DANIEL .J. COFFEY 
Madison, N. J. 


Dear Mr. Coffey: 

If hand engraving appeals to you I would 
certainly try it as your friend suggested. 

I am sure you are aware that the demand for 
hand engraving has diminished since the advent 
of the engraving machine, but I also am sure 
you are aware that it hasn’t disappeared from 
the scene. If you develop into a top-notch 
hand engraver there will work for you— 
and very satisfying work, for it takes a high 
degree of skill. 

The schools that appear to be closest to you 
are: Bowman Technical School, Duke and 
Chestnut Sts., Lancaster, Pa. and Western 
Pennsylvania Horological Institute, 2015 Saw 
Mill Run Blvd., Pittsburgh 10, Pa. 

These would..be* schools that offer resident 
courses in engraving. While there may be 
others that I am not aware of, I can certainly 
recommend the Kansas City School of Watch- 
making, 1224 Admiral Blvd., Kansas City, Mo., 
for a correspondence course in engraving. 

In the meantime, while you are deciding I 
can suggest the Engravers Manual by Bowman 
and Hardy (available from the Book Dept. of 
the AH&J—$4.25 plus postage). This is a 
thorough book that will teach you graver 
sharpening, designing and cutting from the very 
first step . . . serve as a reference after you 
learn engraving from a book, school or by 
correspondence. R.A.H. 


See the October column 


I would appreciate your drawing a sketch of 
mounting a stone in the new star mounting. 

This mounting is giving me some trouble of 
knowing where to get the prongs from, and 
how far down to put the stone. 

J. O. Goste 
Newton, N. C. 
Dear Mr. Goble: 

It seems strange that your request for draw- 
ings illustrating the star mounting came to my 
attention just a few days before the October 
issue of the AH&J was mailed out. I am sure 
you have seen it by now and that your request 
has been satisfactorily answered, for the October 
issue dealt with this subject in detail. 

Please feel free to write for information at 
any time. R.A.H. 


Jeweler Files Test 
Suit on Gellman Ruling 


Sn HAS BEEN FILED by the R. D. Wor- 
rell Jewelry Company, Mexico, Mo., 
in the United States Court of Claims for 
refund of excise tax paid on specific articles 
of jewelry sold by the company for the 
purpose of merit or service awards. 

Philip E. Hoffman, counsel for the 
Jewelry Industry Tax Committee and the 
Retail Jewelers of America, represents the 
plaintiff. 

As a result of conferences held at au- 
thoritative levels of government, it is ex- 
pected that every reasonable effort will be 
made to bring this case before the court 
at an early date. 


American Gem Society Designs 
New Member Advertising Symbol 


EMBERS OF THE AMERICAN GEM 

SoclETY are beginning to display a 
new Organizational emblem, conceived to 
replace the former ‘Registered Jeweler” 
designation. 

Actually the new emblem is a group of 
three from which the individual member 
may make a personal choice. The basic 
design is a quadrangle of semi-circles 
which encloses the initials ‘‘A GS.” Above 
the letter ““G,” is a drawing of a cut dia- 
mond. In the first design the diamond is 
faceted; in the second the diamond is 
merely an outline, in the third the diamond 
is faceted and the words ‘‘“Member, Amer- 
ican Gem Society,” are added. 
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The change in advertising from “Reg- 
istered Jeweler” to “Member, American 
Gem Society” is simply one of emphasis 
to give AGS members a chance to pro- 
claim their organizational affiliation, said 
AGS Executive Director Alfred Woodill. 

Mr. Woodill says that AGS does not ex- 
pect to change its national advertising 
overnight, nor does he think the members 
will, but he expresses the hope that Society 
members will soon start using the new 
emblem. He believes the increased use 
of the new symbols will be of great ad- 
vantage in increasing jeweler prestige and 
store standing. 
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Active Mailing List... 
Make it a Priority for 1961 and the Future 


ETAIL JEWELRY STORES and their 
R watch departments always have a 
need for maintaining outside contact with 
customers and potential customers who 
just don’t get to the store without the 
stimulus of a special reason. 

If you are going to wait for their watches 
to stop or for them to stop patronizing all 
kinds of other stores on gift occasions, 
you're likely to have few opportunities 
to talk with them across your counter. 

So an active direct mailing list should 
always be one important key to a retail 
jewelers promotional programs, and if pos- 
sible it should be used every month to 
both maintain its vitality and boost the 
general sale of all the merchandise and 
service a store offers. 

Recently the Longines-Wittnauer Watch 
Company, which of necessity is expert in 
direct mailing promotion, posed this ques- 
tion in “Good Will,” the customer bi- 
monthly publication . . . ‘““How active is 
your mailing list?” 

Longines’ writer noted that the most 
attractive broadsides and brochures won't 
bring much traffic into a store if the re- 
cipients are dead or if they have moved 
from the addresses in the store’s list. 


This simple, obvious fact is frequently 
overlooked by users of direct mail inte 
ing techniques, but the experts in the field 
say that the mailing list is the most im- 
portant single factor in mail advertising 
and that every list should be kept con- 
stantly up-to-date. 


If you doubt the advice of the experts, 
just price a few mailing lists that are 
specifically marketed by specialized mailing 
list distributors and you will discover that 
a mailing list is a valuable property pro- 
vided it is live. 

Purchasing such a mailing list is not 
always practical for retail jewelers because 
their markets are as generalized as their 
communities and as geeperecelty limited. 
But there are ways of building your own 
list and making it a valuable asset in the 
store’s profit picture. 
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According to Longines advertising execu- 
tives one obvious way to start building a 
strong list from your store’s sales records, 
bride’s registry, correspondence, and repair 
slips. These can be checked against the 
current telephone book in your community. 

Going beyond the store itself, lists may 
be developed from local government 
sources . . . county clerks, justices of the 
— and others who might provide lists 

rom tax records, birth registrations, mar- 
riage licenses, building permits and similar 
data. By the same token your local news- 
paper is likely to be a consistent source of 
this kind of information. 

Still another approach is to obtain or- 
ganization membership lists and printed 
directories. If you try every group in 
town, some will perhaps turn you down 
but others may provide you with rich fu- 
ture sources of patronage. 

City directories are another excellent 
source of mailing list information because 
they not only list names and addresses but 
occupations which give you a clue to the 
economic status of the persons you are 
considering for inclusion on your new list. 

Other sources of lists are respondents 
to your local advertising, schools, con- 
tributors to charitable causes, and when 
practical, rental of local letter shop lists. 

When a firm in the jewelry business, 
whether it is a retailer, wholesaler, or 
manufacturer, combines direct mailing with 
advertising in the right publication op- 
portunities for selling are increased rapidly. 

And retailers enjoy an extra advantage 
because they are frequently provided with 
the opportunity to send manufacturers’ and 
suppliers’ brochures and mailing pieces 
provided without charge on request. When 
these are sent with the store’s imprint they 
provide valuable traffic builders and repre- 
sent store advertising that would be beyond 
the printing budget of the store itself. 

Opportunities of this kind can be used 
selectively in 1961 to make your store a 
more important gift and service center im 
your community and a more prosperous. 
business for you. 
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CALLED TO ORDER 


ty 


With the Associations 


NEW YORK—Morton R. Sarett, former edi- 
tor of National Jeweler Magazine, recently 
was named a special consultant of the Jewelry 
‘Industry Council to conduct an exploratory 
survey in depth on the degree of jewelry in- 
dustry participation that can be expected in 
the New York World Fair of 1964 and 1965. 


* * * 


NEW YORK — Watchmakers in the 
Syracuse area recently organized a charter 
chapter of the New York Watchmakers 
Association after attending a quarterly 
meeting of the state organization’s board 
of directors in their city. Joseph Gagne 
was elected president of the new chapter. 
Other officials are Phillip Farrance, vice 
president; Carroll Mueller, secretary; 
William Miller, treasurer. Plans were 
also discussed for the 1961 New York 
State Watchmakers Association Convention 
scheduled in September in Buffalo. 

ea 2 

MASSACHUSETTS—Members of the Horo- 
logical Society of Massachusetts recently 
heard a lecture by Jack Ivers, American Time 


Products, Inc., New York City, on applications 
of WatchMaster products to newer timepieces. 


* * * 


CONNECTICUT — Richard Michael, 
Waterbury, recently was re-elected presi- 
dent of the Connecticut Retail Jewelers 
Association at an annual convention at- 
tended by 450 persons. Other officers are 
Harvey Mallove, New London; Harry 
Kaplan, and Saul Lichtenstein, vice presi- 
dents; Edmund Talbot, New Haven, sec- 
retary, and Creighton Shoor, Manchester, 
treasurer. 

* * * 


MONTANA—A uniform price for watch 
repairing was recently adopted by the Retail 
Jewelers Association of Montana at an annual 
convention in Helena. Members also elected 
Kenneth J. Rausch, Cut Bank, president; Babe 
Stoner of Helena, vice president; Earl O'Neil, 
Great Falls, secretary-treasurer. 

* * * 


ARIZONA—Members of the Arizona 
Retail Jewelers Association recently re- 
elected Ben Rosner, president; Dennis 
Naughton, vice president; Katherine Den- 
nison, secretary -treasurer, and a 
Cubitto, Ray Dennis, and Dean Richards, 
directors. 
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l\OWA—Howard Kelley, Denison, has been 
re-elected president of the lowa State Retail 
Jewelers Association at a convention in Cedar 
Rapids. Other officers are Dean Schlick, 
Charles City, vice president; H. C. Helberg, 
Jr., Marshaltown, secretary-treasurer; W. E, 
Hartman, Storm Lake; Harold Hanke, Atlan- 
tic, and Henry Saxton, Stuart, directors. 


* * 


MISSOURI—Deane Gibbs, of Palymra, 
recently was elected president of the Mis- 
souri Watchmakers Association at a con- 
vention in Jefferson City. Other officers 
are Troy Inman, St. Louis, first vice presi- 
dent; James Suiter, Holden, second vice 
president; Harold Arensmeier, Marshall, 
third vice president; Robert Walker, 
Charleston, secretary, and Frank Freund, 
Rock Hill, treasurer. Marcel Muller, Kan- 


sas City, sales manager for the Borel 
Watch Co., as principal speaker discussed 
selling by watchmakers, importance of 
watchmakers’ roles in community affairs, 
and the values of keeping abreast of new 
methods of watch repairs. 


* * * 


CALIFORNIA—Members of the Contra 
Costa Watchmakers and Jewelers Guild 
recently heard a talk by George Thomas, Wil- 
liams & Petersen, San Francisco, on ‘'The Re- 
lationship Between the Material House and 
the Watchmaker." 


*x* * * 


NEW YORK—Hans Demmer, Quality 
Control Manager for the Gruen Watch 
Co., spoke on “What’s New at Gruen,” at 
the December meeting of the Horological 
Society of New York. 


* * * 


MICHIGAN — Charles Fischer, Detroit, 
president of the Michigan Watchmakers’ 
Guild, recently outlined a course of instruc- 
tion on the electric watch at a Meeting of 
Detroit Unit No. 6. The course is being 
scheduled for watchmakers in the Detroit 
area. 

* * x 


@ Rockville Centre, L.I., Public Library re- 
cently awarded a 10 years’ service plaque to 
Jesse Henshel, eastern regional sales manager 
for Bulova Watch Company, Inc., in recogni- 
tion for service to the library board as a trus- 
tee, secretary, vice president, and for the past 
four years president. 
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American 


Watchmakers 
Institute 


Opinions expressed in these pages are those of the American 
Watchmakers Institute and are not necessarily those of the publica- 


tion. 


Watch Inspection Plans Take Form 


ATCH INSPECTION MONTH, MARCH, 
W 1961, plans sponsored by the Amer- 
ican Watchmakers Institute, have begun to 
take form with the WIM Committee’s ap- 
proval of an official window card which 
will be sent to the watchmaker-jeweler in- 
dustry in February, according to Richard 
A. Robbins, committee chairman. The win- 
dow card is 8 x 10 inches, of a glossy card- 
board stock, and is a beautiful four-color 
presentation in black, blue, yellow and red. 

“Every watchmaker and jeweler should 
plan now to participate in the program 
during March. It will consist of two 
major parts—proper and adequate servic- 
ing of a quality watch and owning or pur- 


WatchMaster Sales Aids Set 


_ JEWELERS AND WATCHMAKERS 
throughout the country who own and 
use WatchMaster rate recording machines 
will be able to order a specially prepared 
packet of customer sales aids now which 
focus on AWI National Watch Inspection 
Month activity for March. 

American Time Products, Inc., manu- 
facturers of the WatchMaster line is of- 
fering the promotional packet without 
charge to its customers. 

Sales representatives for American Time 
Products say that WatchMaster offers its 
users an outstanding advantage during the 
free watch inspection period because it 
provides a printed record that can be pre- 
sented to inspection customers showing 
the condition of their watches. 

Executives of the company report that 
the sales aids have been prepared to help 
pull potential customers inside stores for a 
watch test which in turn leads to an op- 
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chasing a quality watch,’ Mr. Robbins 
said. 

He further pointed out that the timing, 
the entire month of March, 1961, is ideal 
from every standpoint. A large number 
of quality watch manufacturers and sup- 
pliers to the industry have indicated their 
interest in the program and will feature 
it in their advertisements in consumer pub- 
lications, in the trade press, and in their 
regular radio and TV programs, according 
to Robbins. 

Cooperating with AWI are the Jewelry 
Industry Council, the Retail Jewelers of 
America, and the Watch Material Dis- 
tributors Association of America. 


For Watch Inspection Month 


portunity for store personnel to show new 
watches, accessories, and other jewelry. 


Included in the aids packet will be a 
window streamer announcing free elec- 
tronic watch tests, newspaper mats of one 
and two-column cooperative advertisements 
for publication in local newspapers, and a 
presentation of self-starter promotional 
ideas outlining special plans for increas- 
ing profitable business in stores using 
WatchMasters. 

Packets are available by writing the 
company at its home office and factory, 
61-20 Woodside Avenue, Woodside 77, 
N. Y., and giving the serial number of 
your WatchMaster. Orders given without 
the correct serial number cannot be filled. 


OHIO—Watchmakers in Warren, Ohio, 
recently organized the Western Reserve 
Watchmakers Guild and elected John Cale 
of that city as charter president. 
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Certification Needs Clearance 


OTICE TO HOLDERS of United Horo- 
logical Association of America Cer- 
tificates of Proficiency and Horological In- 
stitute of America Certified Watchmaker 
and Master Watchmakers certificates . . . 
some confusion has arisen in issuance of 
new certificates due to lack of complete 
information. 
Let’s get this straightened out now. 
Anyone who has taken and successfully 
passed any examination either from HIA 


or from UHAA in the past, please forward 
your name and present address along with 
your certificate number to the national 
headquarters of the American Watchmak- 
ers Institute, 18465 James Couzens High- 
way, Detroit 35, Mich., whether you are 
a member of AWI or not. 

The certification program is extremely 
important, and if you have earned a cer- 
tificate you can profit by it by sending in 
the information at once. 


AWI Watch Mark File... 


These are NOT "watch" marks 


pene THE TENNESSEE DEPARTMENT 
OF SAFETY, Bureau of Criminal Identi- 
fication, Nashville, comes a request for 
tracing a jeweler’s mark on an Elgin wrist 
watch dropped at the scene of a crime. 

William K. Whitehurst, Criminal In- 
vestigor for the Bureau, adds that the 
offender is responsible for a more serious 
crime and it is imperative that he be lo- 
cated. 

Mr. Whitehurst enclosed a card bearing 
the marks shown in the accompanying 
illustration and asks that jewelers or watch 
repairers using such marks should notify 
him at Nashville. 


De STEM Sit 


We are indeed anxious to cooperate in 
all such instances, but we regret to inform 
the Tennessee authorities that the marks 
indicated as located on the inside of the 
bezel rim, are merely “match” marks prob- 
ably placed there by the factory to match 
the back of the case to the bezel. Individual 
jeweler os watchmaker “watch marks” are 
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usually found as distinctive symbols within 
the case itself. 


This information also applies in the 
case of an Elgin watch found in compar- 
able circumstances in Hopkinsville, Ky., 
and reported in the August 1960, AH&] 
AWI Watch Mark File. The watch is yel- 
low gold, with a stainless steel back, Case 
No. T845530. Sgt. J. Harris, Detective 
Division of the Hopkinsville Police De- 
partment sent the photographs, reproduced 
here in the interest of possible better 
identification. 


* * 
California Police Request 
Identification Information 


HIEF OF POLICE MELVIN FLOnrR, Santa 

Rosa, Calif., is seeking information on 

two watch marks, both contained in 4 

4-ligne ‘‘Pery,” platinum case with 114 

diamonds. The Fost mark consists of the 

symbol ‘‘Z61 A over C,” the second is in 
script ‘MB 235.” 

All watchmakers and jewelers are asked 
to be on the lookout for such markings, 
or if recognized from a previous repair, to 
call or write either Chief Flohr or R. P. 
Steen, Jeweler, 729 Fourth Street, Santa 
Rosa. In either case, please notify the 
American Horologist and Jeweler Watch 


a 


AMERICAN HOROLOGIST AND JEWELER 





Mark Department, P. O. Box 7127, Capitol 
Hill Station, Denver 6, Colo. 


* * 


Who Is the Owner of this Watch? 


ROM THE DEPARTMENT OF STATE 

Potice, Hartford, Conn., comes a 
note concerning ownership of a man’s 
wrist watch and containing detailed de- 
scription of certain watch marks but with 
no indication of the make, color or size 
of the watch. 

Capt. Samuel S. Rose, Detective Di- 
vision, writing for Police Commissioner 
Leo J. Mulcahy, says “The Jewelers Secur- 
ity Alliance, New York City, has notified 
me that the etch or scratch mark your 
watch repairmen use inside a watch case 
is the letter “B” followed by a numeral 
and then the letter “B" again. 

“I am in possession of a man’s wrist 
watch containing the following watch 
marks: LF 560A560, PL 199 3/60, DIAL 
A17B471 and B299B. ‘This watch has a 
14K 0.585 case, No. 9632953. The move- 
ment is 17-jewel, No. 8828497. 


* * * 


International Awards Medals 
Stolen from Massachusetts Man 


REDERICK FALLER, 765 South Street, 

Roslindale 31, Mass., whose store was 
burglarized June 21, 1960, appeals to 
American Horologist and Jeweler for aid 
in bringing the culprit to justice. He 
writes that he has been a subscriber for 
many years and feels that ‘peer of 
his loss in these pages may be helpful. 

State police in nearby Trenton, N. J., 
have been unable to find the thief, he says, 
although fingerprints and a rippled sole 
foot print were obtained. 

Some 40 customers’ watches were taken 
with Mr. Faller’s number in them (he does 
not mention what this mark may be), a 
coin collection, valued at $100, a pearl 
necklace and charm with special engraving, 
and a very valuable collection of personal 
medals, some more than 50 years old. 

Included in the list of medals, won by 
Mr. Faller largely in national and interna- 
tional competition were (1) Special Bronze 
French medal—tist prize, 3-mile road race, 
Interservice and International, Sept. 8, 
1919; (2) Silver, Knights of Columbus 
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relay race, Chateau Thierry-Paris, May 30, 
1919; (3) Bronze, ist prize, American 
Expeditionary Forces Marathon Champion- 
ship Colombes Stadium, Paris, June 1919; 
(4) Bronze, 2nd, Interallied Games Modi- 
fied Marathon Championship, Pershing 
Stadium, Paris, July 4, 1919; 

(5) Bronze, Olympic Competitors Medal, 
Antwerp, Belgium, August 1920; (6) 
Gold, 1st prize 10,000 meter run Olympic 
tryout, Cambridge, Mass., July 17, 1920; 
(7) Gold, AAU National Cross Country 
Championship, 1919 or 1920; (8) 14K 
Gold, City of Boston 3-mile track; (9) 
14K Gold, Scotch Picnic, Boston, 3-mile 
track; (10 through 12) 4 or 5 Gold, 3 
Silver, 2 Bronze, New England Champion 
ships; (13) Gold, National AAU Cham- 
pionship Team prize; (14) Silver, Na- 
tional 10-mile, as well as ‘‘a few other 
ordinary medals and pins.” 


* * * 


Record Wanted of the Owner 
Of This Watch 


f jerves FLA., POLICE need help in 
identifying the body of a white male 
found in a local hotel, Nov. 28, 1959. The 
man was registered under an alias with an 
incorrect address they say, and the only 
clue to his true identity is a Le Coultre 
Model 481 wrist watch he was wearing 
at the time of his death. This watch had 
been serviced one time and has the watch- 
maker’s mark, “Ew11-58” on the inside of 
the case. 


The dead man gave the name of 
“Johnny Anderson, 273 South Bay, Balti- 
more, Md.” The FBI was unable to 
identify his fingerprints and all other in- 
vestigation leads have been exhausted, ac- 
cording to O. C. Beynon, Inspector, De- 
tective Division, and J. S. de la Llana of 
the Tampa Homicide Bureau. 


Any information will be greatly a 
preciated, say the officers who may 
reached at P. O. Box 3068, Tampa 1, Fla. 


@ Rehabilitation experts from all over the 
world recently inspected the Joseph Bulova 
School of Watchmaking, Woodside, N.Y., to 
study its services and training methods for 
paraplegics and other physically handicapped 
in connection with the Eighth World Congress 
of the International Society for the Welfare 
of Cripples. 
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10 GOOD REASONS WHY YOU SHOULD BE A CHARTER MEMBER OF THE AWI 
Annual Dues $10.00 (NO OTHER DUES OR ASSESSMENTS) 


. Annual subscription to AMERICAN HOROLOGIST AND JEWELER, a general 
Jewelry industry trade magazine as part of the monthly service of the American 
Watchmakers Institute. 


. Charter Membership Card. 

. Handsome lapel emblem—FREE (Gold emblem, $5.) 

. Monthly newsletter—facts pertaining to the AWI. 

. Charter Membership Certificate suitable for framing. 

. Cooperation with other associations in the watchmaking industry. 

. Disseminates information regarding the AWI, its members, programs and activities 
to the press, radio, television and trade publications. 


. Develop a high degree of communication between members, guilds, chapters and 
associations and the business and industrial world. 


. Promote and conduct worthwhile projects of interest for the watchmakers and the 
industry. 
. Promote and improve the stature of the AWI and its members. 








Membership Application 


MEMBERSHIP COMMITTEE 

AMERICAN WATCHMAKERS INSTITUTE, INC. 
18465 James Couzens Highway 

Detroit 35, Michigan 

GENTLEMEN : 

I hereby make application for Charter Membership in the American 
Watchmakers Institute and for subscription to the AWI Monthly Newsletter. 
Enclosed please find my check in the amount of Ten Dollars ($10) to cover 
one year’s dues; $1.50 of which pays my annual subscription to AMERICAN 
HOROLOGIST AND JEWELER MAGAZINE. 


(Please Type or Print) 
NAME: 





First Middle Initial Last 
MAILING ADDRESS: 








City Zone 





Signature 
If member of Guild or Association, PLEASE GIVE NAME 





PLEASE CHECK FOLLOWING: 
es 

Watchmaker-Jeweler____ 

Retail Jeweler Other Classification 
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ALL CLASSIFIED ADS PAYABLE IN ADVANCE; NEW 
4 ay BE FURNISHED BY 6TH OF MONTH 


UE. 

UNDER ari CLASSIFICATIONS, excluding Positions 
Want $3.45 for the first 25 words, 15 cents 

enh aad additional word. Per line, $1.15. Bold 
oe or Capitals, 15 cents per woi word extra. 
POSITIONS WANTED. $2.00 for bone first 25 words, 
10 cents for each additiona) word 
BOX NUMBERS, or Blind Ads, 50 cents additional 
for postage and handling. 
Name, address, initials and abbreviations count 
as words, and are charged as part of the adver- 
tisment. Copy containing itemized watch and 
clock repair — will not be accepted. 


IFIED DEPAR' 
AMERICAN HOROLOGIST & JEWELER 
P.O. Box 7127, Capitol Hill Station 
Denver 6, Colorado 


SERVICES AND TRADE WORK 


sed a Mauthe, French, 
. Becker, Kienzle, au 
eee, Revere, Kundo, Schatz, Cuckoo, Seth 
Thomas, Antique __ | o~ American Chime 
and others. American an Lew 
Chime rods fitted and tuned to Ry 4 
— clock cables. Send samples, part or move- 
ts only. German, French and ‘American main- 
ering fitted to barrels, $1.50 each. 
Vin’ acco f Time, — 


| Y fone 6, Ohio 


Wheels and Pinions cut. Send sample or specifi- 
cations. Prompt and guaranteed service. The 
Clock Shop, 108 2nd Street, S.W., Charlottesville, 
Virginia. 








Wheels, Pinions made for —— ay Boxes, etc. 
Jewelers Carboloy Cut ree sha: 
Gear Cutters, Clock Whee! an SR "Soon Steel, 
Saws, etc. 

1960 ay og gy 


Wm. 
4106% Glenway Ave. cincinnati 5, Ohio 


Send me your chronographs only 
Fast Service 
Prices on Request 


C. G. Garabedian 
88 Charles St., Boston 14, Mass. 


Watch — Soong | — Clock 
by wn, Ay 
Serving the trade - ol 1930 
“Quality is. our WATCHword” 
Kenneth H. Bogert Certified Watchmaker 
Titusville, New Jersey 
TRADE CLOCK REPAIR SERVICE 
Bulova, Glodial, General Electric, Telechron, Ham- 
mond, Jefferson, Ingraham, Lux, Revere, Seth 
Thomas, Sessions, Tork, United, Westclox. Work 
Guaranteed—Flat rates upon uest—Open ac- 
counts volume work. —o © ereness, 90-29 
10th Drive, Forest Hills, N 














t Wi Repair 
1105 S. ah ‘tn Philadelphia 43. Pa. 


Big Bens & Baby Bens repaired for the Trade. 
Flat rate price on request. Lew Kreft, 3032 Park. 
wood, Toledo 10, Ohio. 


ern & and Timers 
e. Ultrasonic cleaned and 
Timed. as work eee Price 











Old, New and Catan =r clock p 
dials and date strips. 
Time Shop, 20 Audubon Lane, Poland 
Expert Supersonic Ga 4 
Watchmaster ort pre Service, Mail Orders 
id. Oren Rork, tified 


Watchmaker, 2102 
W. 9th Street, Anderson, Ind. 
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talog, 25 ‘Be. —_ 








SERVICES AND TRADE WORK (Coar.) 


Expert watch repair for the trade. Reasonable 
prices, fast service, guaranteed work, watch- 
master timed. Prices on request. W. S. Marr, 1307 
Hansboro, Dallas 24, Texas. 

TWEEZERS RECONDITIONED: New points ground, 
hand stoned, buffed like new. Send 75c each 
plus postage. THE HOME SHOP, P. O. Box 977, 
Sanford, Florida. 


AUTOMOBILE CLOCK MATERIAL AND REPAIRS 
Send sample for estimate 
Auto Clock Foe 106-08 S. 7th St., Phila. 6, Pa. 


Expert watch repairing for the trade at reason- 
able prices. Guaranteed work and prompt serv- 
ice. Prices on request. Massachusetts Watch 
Repair Service, P. O. Box 222, Boston 1. Mass. 


SAME DAY SERVICE; diamond and stone setting; 
jewelry —- hand engraving; rhodium flash- 
ing; = g. William V. Lindholm, Manu- 
facturin: ewelers, SSost Office Box 791, Evans- 
ville, Ini = price list on request. 














ARTICLES FOR SALE 


DIRECTLY IMPORTED CLOCK MOVEMENTS 
Specialty GRANDFATHER, GRANDMOTHER CLOCK 
MOVEMENTS, 


WESTMINSTER, and 
WESTMINSTER, ST. MICHAEL, WHITTINGTON 
8-DAY TIME AND STRIKE MOVEMENTS FOR 

Wall- Bracket-, etc., Clocks 
NESSALC PRODUCTS 
118 West 23rd et New York 11, N. Y. 


Osborne & Son 
etitina eee. England 
English Long Case and Bracket Clock go 
wheel and a cutting and sundries 
other Britis Horological Materials available 
through us. Write to the American Office. 
Box 442, White Plains, New York 


Grandfather-grandmother clock movements 
(weight and spring driven), 8-day chime and 
half-hour strike movements, barometer fit-ups, 
Swiss music box movements, blueprints, kits for 
building clock cases. Catalog available. Mason- 
Sullivan, Noroton 1, Conn 


Ten Swiss Wrist Watch Movements, $2.00; five 
Swiss Wrist Watches, $5.00; five Swiss Pocket 
Watch Movements, * a; five American Pocket 
Watch Movements $5.00. gl Frey 
Watch Co., 916 Holland’ Blag® St. Louis, 


SWISS STEM CABINET—24 bottles with - ion 
stems and an interchangeability chart showing 
more than 300 models these stems fit, only $12. 
Elgin 702 Set Bridges $1.25 doz., Elgin 702 Set 
Springs, 50c doz., fits most Elgin 700 series 
models. MIDWEST WHOLESALE CO., 130 West 
Grand, Okla. City, Okla 
MOVEMENTS all kinds, sizes and makes. Water 
proof cases, dials and crowns, 6x8 cases, imported 
watch bands, Send for new price list. 
S. W. HORA, 1810 NETHERWOOD AVENUE 
MEMPHIS 14, TENN. 




















KRAUSE BROS. CLOCK MATERIAL 
179 W. Washington St., Chicago 2, Mlinois. 
Outstanding values for new watches 
No. 101:173 AS1194, coome /sb W.P., inca- 
bloc, sweep second, luminous : unbreakable 
mains $7.50 
o, 102: same as 101 but in all steel we 
No. 801: ladv’s 173 AS1240, chrome top/sb wee 
incabloc, sweep second, luminous dial, unbreak- 
able mainspring 8.50 
~~, 802: same as 801 but in all steel we. 


Prices for heads. Minimum order 3 units. Terms 
net ae, ate 25c eet order for postage. Send 


Guldetee men 71, Oakland Gardens 64, N.Y. 
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ARTICLES FOR SALE (Coat.) 


WANTED TO BUY 





PAULSON TIME-0-GRAF OWNERS 


Hersey Watch 
226 S. Wabash Ave. 
Chicago 4, ois 





8 US 
rance Sale, Watchmaster G $245.00; G 7, 
; G 11, $325.00; eas "157.50; ‘alt in 
A-1 working condition. Boley S' Tool, $35.00; 
K & D, $32.50; Marshall, $45 00; Like New, Ultra- 
sonic Watch Cleaner, $305.00. New, a 
Jeweling Tool, $16. 50; Steamer, $110. All 
New. Good Lathe W/Attachments, $99. 50. New 
Speidels Ladies, $2.75; $3.75 each, $10 to 
$12 sellers. ~— ee’ cea Tela-Time W.S.H. 
3T W. 47th St. N.Y.C. 


NEW “AMERICAN” WATCHES, WRITTEN 1-YEAR 
aa eacgpene heads only. 17 Jewel ag Asiie4 
Water resistant Incabloc Unbreakable M 

$7.99; All Steel or Gold Plated top, $8.99: 17 
Jewel Gent’s AS 1361 Automatic Water resistant 
Incabloc Unbreakable Mainspring, $11.99; All Steel 
or Gold plated top, $12.99; 17 Jewel Ladies’ FF 60, 
10K RGY cases, unbreakable mainspring, $7.99; 
Same Watch with Incabloc, ; Nurses 17 
Jewel AS 1240 Water resistant Incabloc unbreak- 
able mainspring, $8.99; All Steel or Gold Plated 
top, $9.99; Minimum 3 ‘Watches. Send Checks (in- 
clude 50c poceee) or order COD. Send for Price 
list. AMERICAN WATCH COMPANY, 6 WEST 10TH, 
KANSAS CITY, MISSOURI 





100 piece material assortment... ae $1. 00 
Mspgs., arbors, set bridges, stems, etc.—all new 
material. 
Ace Jobbers, 5 South Wabash Avenue 
Room 1220 
Chicago, Illinois 


80 dozen German Men’s Expansion Watch Straps 
in assorted leather, lengths and colors. $6.00 
p/dz. or low lot price. 

Weinberg 73-42, 181st Street, Flushing 66, N. Y. 


SCHOOLS 


YOU can REPAIR Cameras! Now YOU or one of 
your employees can learn manufacturers’ service 
methods without leaving your place of business! 
You can get COMPLETE training — with lesson 
texts, tools, test equipment—everything you need 
to learn camera craftsmanship in your SPARE 
TIME! Make YOUR store a center for SERVICE! 
Write today for mee illustrated booklet that tells 
a you can make this profitable service part of 
our own store! NATIONAL CAMERA REPAIR 
SCHOOL, Dept. 1-1, Englewood, Colorado. 


Chicago School of Wat offers modern, 
rofessional training nS for 
ome study. Diploma awarded. ap Pree mem- 
ber, National Home Study Cone zee sample 
lesson and full information. SCHOOL 
OF WATCHMAKING, Room Sik OrS30 N. Mil- 
waukee, Chicago 47, Illinois. 














your spare = 
earnings. Learn Watc’ 
oar at Home. For complete 
SAS SCHOOL OF WA 
Admiral Blvd., Kansas City 6, 


GEM STONES 


SCOTCH TOPAZ, beautiful 18mm faceted heart 
(approximate 15 carat) set in 14k yellow gold. 
Your cost only $10.00 for Pendant, $15.00 for 
L ring. Ace Lapidary Co., Box 67, Jamaica, 
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WATCHES NEEDED 
Trade in, pawn shop, etc. Used waterproof, aj 
kinds wrist and pocket types. We buy any dead 
Jewelry stock. All shipments held for your ap. 
proval of payment. 
St. Louis Refining Co., Dept. 2 A 
Holland Bidg., St. Louis 1, Mo. 





Wanted used Bergeon Clock Bushing Too 
#30086/89. Bergeon Clock Mainspring winder 
#30076. Please state price and condition in first 
letter. S. B. Williams, Rt. No. 2, Box 464, Cedar- 
burg, Wis. 


SELL "EM TO CEL-MAX FOR QUICK CASH! Top 
PRICES FOR TRADE-IN‘ WATCHES, JEWELRY, OLD 
GOLD. Money by return mail for all makes and 
models in Trade-In Watches in any condition. Old 
Gold, Broken Jewelry, Diamonds, Silverware pur- 
chased in any quantity. All shipments held in- 
tact for your approval. Ref. Dun & Bradstreet and 
National of Commerce, Cel-Max, Inc., 582 
S. Main St.. Memphis, Tenn. 


WE BUY 
Ingersolls to Patek-Philippe used watches. Gold- 
filled, silver and gold scrap, any condition and 
kind. All shipments held for your approval of 
payments. 
St. Louis Refining Co., Dept. 2 
Holland Bldg., St. Louis 1, Mo. 











Tracc-ir watcbes needed—-Can beat any offer 
from scrap buyers. Payment air mailed hold 
package 10 days for approval, Tate, Box 1774, 
Greenvilie, Mississippi. 


FOR SALE 


I have been in the clock repair field for 47 
years. Due to ill health, I find it necessary to 
my established business in northern Ohio, most 
of which involves the servicing of grandfather 
clocks. I have a blue ribbon clientele to whom 
quality workmanship overrides price alone. This 
business is available at a very reasonable figure 
to a qualified repairman only, who can offer 
fine service and be paid accordingly. Income is 
considerably above average. Box 780 % Ameri- 
can Horologist & Jeweler, P. O. Box 7127 Cap. 
Hill Sta., Denver 6, Colo. 











HELP WANTED 


REPRESENTATIVE WANTED in your territory. 
From your desk you can earn a substantial ad- 
dition to your income. Only written contacts 
with your clients! Write for particulars and 
further details to VKK-Office, Vienna 66, P.0B 
128, Austria. 


CLOCKMAKER wanted; experienced in any and 
all types of clock repairing. Old established 
Colorado store. Send particulars, including ex- 
perience, age, dependents, and expected in- 
come. Write: Box 781, American Horologist 
and Jeweler, P. O. Box 7127, Capitol Hill 
Station, Denver 6, Colorado. 

















ing movements and shows correct p' 

servicing. Price $7.000. Order awh. + 
PUBLISHERS’ REPRESENTATIVES, 29 W. 34th St, 
New York 1, N. Y. 
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At the Bench.......... with James L. Hamilton 


Don't Be a One-Armed Paper Hanger 


H™: YOU EVER WATCHED a one-armed 
paper hanger at work? We have all 
heard the expression, but, I’m certain that 
very few of us have seen one in action. 
Most paper hangers use both hands; how- 
ever, how many watchmakers use both of 
them? Why not? We were designed 
with two, so why not use them? We use 
both eyes, both feet, both ears, but most 
of us sit at the bench with one hand 
hooked around the movement rest and the 
other doing all the work. 


This is only one item that can be con- 
sidered on the thought often expressed, 
whether or not a watchmaker can speed 
up his production without sacrificing qual- 
ity of workmanship. In many cases the 
answer would be ‘‘no,” but are we really 
Operating at top efficiency? What can be 
done in the average shop to speed up 
things ? 

I don’t mean that the watchmaker should 
operate on the dead run, that would be 
disastrous—but, can we do something a 
little easier while going at the usual pace? 
It might not seem like working with both 
hands, but having every tool where it can 
be reached without a search will save time. 
The most often used tools should be kept 
nearest at hand, each with a definite spot ; 
the tools that are used all the time lined 
up on the bench top where they can be 
picked up without moving our head. 


When breaking down the watches, some 
order can be observed such as: Doing the 
necessary case work as soon as the move- 
ment is removed, putting in the scratch 
mark, removing the crystal, tightening the 
case if necessary and preparing the case for 
buffing and cleaning. When dissassembling 
the movement, it is mot necessary to lift 
out each screw after it is loosened. Loosen 
them all, then lift out the bridge and 
carry the screws to the cleaning basket 
along with the bridge. Line the wheels 
up as they are lifted out of the watch and 
run them all through the pith wood at 
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the same time, as they are being inspected. 
Set aside those that need work, and do the 
pivot polishing, staffing and other neces 
sary repairs just before closing up the 
basket for cleaning. 


After one movement has been started 
through its cleaning process do we stand 
and wait? We could have another watch 
practically dissassembled while the first one 
is cleaning. Then in reverse order we 
could have the clean one practically ag 
sembled by the time number two watch is 
clean, thus keeping two watches in process 
all the time. 


After one movement is assembled and 
adjusted, stop, set it under a movement 
cover and break down another watch for 
the cleaner, then assemble watch number 
two while number three is cleaning. Be 
fore long there will be a whole row of 
completed movements under the movement 
cover, ready for casing. The case work, 
buffing, scrubbing, and drying can be 
done on the usual coffee break, giving a 
person time to stretch and move around, 
After cementing in the crystals, the casé 
should be allowed another 15 minutes 
dry, so that no crystal cement fumes aft 
allowed into the watch movement. Af 
other group of watches can be recorded 
and readied for processing while waiting 
for the cement to dry. 


I mentioned working with both hands. 
It feels pretty awkward at first to turn over 
an Incabloc jewel setting with your left 
hand, so that the right hand is free t 
handle the watch oiler and drop the cap 
jewel in place, but weren't we all pretty 
awkward when we first picked up a paif 
of tweezers, or tried to hold an eyeloupe 
in one eye? After spending a certain 
amount of time on the floor looking for 
flipped parts a person can, and should 
reach a point where a screwdriver, a paif 
of tweezers, a piece of pegwood, or an 
oiler feels just as normal in the left hand 
as it does in the right. 
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a 
girocap, the new combined jewel setting e 
developed by the manufacturers of incabloc® | D 


to facilitate watchmaking 


girocan | 2 
features simple and fast the cap-lock setting is rotated _— the girocap is disassémbied: the cap-lock setting and cap jewel 
disassembly and easy handling 3 turn the cap-lock setting with the form one piece without hinges or 
cap jewe! attached remains in separate springs and can 
place as it is not under tension easily be completely removed 


girocap reduces assembling costs and improves precision 
(regulation of end shake); disassembly, repairing 

and oiling accomplished in seconds without special tools. 
For information write to Incabloc Corporation, 

730 Fifth Avenue, New York 19, New York 
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The Watch Master Line 


FOR GREATEST VALUE OVER THE YEARS 


ULTRASONIC CLEANER 
Complete in one cabinet 
Cleans one or several watches at 
once, faster and more thoroughly. 
Rarely need the watch train be taken 

apart for cleaning. 

Pre-set timing of clean, rinse, and 
dry operations. 

Long life, low maintenance cost. 


DRUM WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,000 
Odd-beat watches produce single, 
straight-line, on-time records. 
Sapphire-tipped printing stylus pro- 
duces sharp dot records which, with 
calibrated chart paper, assure accu- 
rate reading for dependable rating 
and trouble analysis. 


TAPE WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,000 
Instant visibility of watch record 
saves time and paper. Odd-beat 
watches produce single, straight-line 
on-time records. Special helix prints © 
without ink or ribbon. 


WATCHHOLDER 
(Same for both models) tests watches 
or uncased movements in any posi- 
tion. Removable microphone tests 
a clocks, watches in trays and on cus- 


tomers wrists. 


ELIMAG 


WRITE FOR 15 times stronger than ordi- 
DEMONSTRATION nary demagnetizers. 


Bench space 42" x 6" 


American Time Products, Inc. 
61-20 Woodside Avenue, Woodside 77, N. Y. 
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